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Advice 3389-G-A/4234-E-A
(Pacific Gas and Electric Company - U 39-M)

Advice 2486-E-A/2201-G-A
(San Diego Gas & Electric Company — U 902-M)

Advice 4502-G-A
(Southern California Gas Company — U 904-G)

Advice 2910-E-A
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Public Utilities Commission of the State of California

Subject: Supplemental Request of Pacific Gas and Electric Company,
San Diego Gas & Electric Company, Southern California Gas
Company, and Southern California Edison Company to Adopt
Short-Term Program Performance Metrics (PPMs) and Targets
for 2013-2014 Statewide Energy Efficiency Programs

Purpose

Pacific Gas and Electric Company (PG&E), on behalf of itself, San Diego Gas &
Electric Company (SDG&E), Southern California Gas Company (SCG), and
Southern California Edison Company (SCE) (together the Investor Owned Utilities
(IOUs)), hereby submit for filing revised short-term program performance metric
(PPM) quantitative targets and revisions for the 2013-2014 statewide energy
efficiency (EE) programs, in accordance with guidance from the California Public
Utilities Commission (CPUC or Commission) Energy Division staff (ED or Staff).

Attachment 1 to this advice letter (AL) is Staffs PPM approval and request for
supplemental information dated September 18, 2013.

Attachment 2 is a revised PPM Crosswalk between 2010-2012 statewide EE
programs and 2013-2014 statewide EE programs.

Attachment 3 includes, for each statewide EE program, a redlined and clean
version of the final PPMs and targets. Redlines reflect changes as of June 3,
2013, as agreed to by each program’s Staff Advisor.
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This joint AL supersedes the I0Us joint Advice 3389-G/4234-E, et al., in its
entirety.’

Background

The following provides relevant background related to this supplemental AL.:

e On June 3, 2013, the I0OUs jointly filed proposed PPMs and quantitative
targets for the 2013-2014 statewide EE programs (Advice 3389-G/4234-E,
et al).

e On September 18, 2013, Staff requested that the IOUs file a supplemental
joint advice letter by October 11, 2013, responding to Staff
recommendations (Attachment 1 to this AL). Staff also encouraged the
IOUs to reach consensus with ED’s respective Program Staff Advisor on
the PPMs and targets prior to October 11.

Each of the statewide teams worked directly with their Staff Advisor prior to this
joint AL filing, and received confirmation of agreement from Staff on all PPMs and
targets submitted herein for adoption. The I0Us appreciate the collaboration and
responsiveness of Staff in this effort.

Summary of PPM Revisions and Targets

The following section summarizes changes made to PPMs and/or targets, in
response to Staff feedback. See redlined copies provided in Attachment 3 for all
PPM and target revisions. Staff confirmed PPMs not listed in this section were
approved as submitted on June 3, 2013, as indicated in Attachment 1.

California Statewide Program for Residential Energy Efficiency (CalSPREE
or Statewide Residential Program)

Energy Advisor:

e RES-2.1: ED requested that PG&E, SCE and SCG revise their targets up
to 1%.

o PGA&E revised its target from 0.07% to 1.00%. PG&E’s targets
represent the targeted % of customers who completed an Energy
Advisor survey or created an action plan in 2012, and received an
incentive payment in 2012-2014, during the 3-year useful life of the
survey/action plan.

o SCE revised its target from 0.12% to 1.00%.

' The I0Us joint Advice 3389-G/4234-E, et al., includes PG&E’s Advice 3389-G/4234-E, SDG&E’s
Advice 2486-E/2201-G, SCG’s Advice 4502-G, and SCE’s Advice 2910-E.
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o SCG revised its target from 0.05% to 0.5%.

e RES-2.2: ED requested that PG&E, SCE and SCG revise their targets up to
reflect a 10% increase in participation over 2010-2012 levels.

o PG&E increased its target from 7.3% to 8.0%. PG&E’s targets
represent the targeted % of customers who completed an Energy
Advisor survey or created an action plan in 2012, and received an
incentive payment in 2012-2014, during the 3-year useful life of the
survey/action plan.

o SCE revised its target from 17% to 10%.
o SCG revised its target from 0.33% to 0.5%.

Plug Load and Appliances:
e RES-3, RES-4, RES-15:

o I0Us clarified with ED that targets reflect changes to program
offerings, based on retailer and market conditions.

o Targets are therefore re-submitted with no changes.
e RES-6, RES-7, RES-8:

o No changes were made to the quantitative targets for Business
Consumer Electronics; however, PG&E reformatted the worksheet to
show its targets more clearly.

Multifamily Energy Efficiency Rebates:

e RES-5: IOUs clarified with ED that targets reflect continued focus on deeper
energy savings, including more advanced lighting measures.

o Targets for PG&E and SDG&E are re-submitted with no changes.

o SCE increased its target from 3% to 5%, based on agreement
reached with ED.

Energy Upgrade California (EUC):
e RES-16.1:

o A footnote has been added: prescriptive path projects include both
Basic Path and Home Upgrade projects

o PG&E increased its target for prescriptive path/Home Upgrade
projects from 220 to 3,100. PG&E’s total target of 9,800 homes for
prescriptive/Home Upgrade and performance path projects is
consistent with the high participation targets required in Commission
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Decision 12-11-015 Approving 2013-2014 Energy Efficiency
Programs and Budgets.

e RES-20:

o PPM RES-20.1 is eliminated, an agreement was reached to
establish a target and report out on the percentage of homes not
passing Quality Assurance /Quality Control review only (not number
and percentage).

Residential New Construction:

e ED approved targets for PG&E, SCE and SCG as submitted; targets are
therefore re-submitted with no changes.

e NC-1, NC-2, NC-3, NC-4:

o SDG&E’s MF targets for NC-1 have increased from 1,300 to 1,730
following an updated analysis of current program activity.

o SDG&E’s target for NC-2 has increased from 300 to 500 while the
2012-2013 permits have been changed from 27,410 to 4,608 due to
an improved datasource.

o SDG&E’s target for NC-3 has decreased from 2,100 to 2,000 while
the 2012-2013 permits have been changed from 24,811 to 5,456 due
to an improved datasource.

o SDGA&E’s targets for NC-4 have been changed to reflect the changes
to NC-2 and NC-3.

Statewide Commercial, Industrial and Agricultural Programs

o Staff approved the PPMs and requested information on all targets. 10Us
clarified that targets were determined based on historical participation,
shorter program cycle, and funding levels.

e The CIA Combined and the Commercial, Industrial and Agricultural PPMs
and targets are therefore resubmitted with no changes.

Statewide Lighting Program

Primary Lighting:

e RES-10: No change to targets but clarifying note added.
o RES-11: Deleted by Staff, as activity was completed in the last cycle.
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Statewide Codes and Standards (C&S) Program

Building Codes Advocacy:

e (CS-1: Revised statewide target from 0 to 20, based on new information on
timing of the California Energy Commission’s (CEC) 2016 code cycle.

Reach Codes:

e CS-4: Revised PPM language and statewide target from “TBD” to 12
jurisdictions, contingent on availability of CEC-certified compliance software
by the end of 2013.

Statewide Emerging Technologies (ET) Program

e ED and the statewide ET and Evaluation, Measurement and Verification
(EM&V) teams worked together to make several changes to the PPMs,
including the addition of three new PPMs not previously proposed.

o All ET PPMs have been revised from metric type 2b to metric type 2a. ET
PPMs will be reported annually, towards its 2013-14 program cycle targets.

e Specific changes:

o ET-1, ET-2: Revised PPM language to more accurately reflect
program design.

o ET-7: Revised PPM language to more accurately reflect program
design. Targets for SDG&E and SCG were increased from 1 to 2 to
reflect the 2-year target for this metric.

o ET-11: Assigned a PPM ID number.

o ET-12, ET-13, ET-14: These new PPMs and targets were requested
by Staff after the September 18, 2013 ED PPM Supplemental
Worksheet was issued, and are submitted herein for adoption.

Statewide Workforce Education and Training (WE&T) Program

Connections:

o WET-4: Revised PPM to include additional reporting detail for partnerships
serving K-12, secondary and post-secondary level audience.

Statewide Integrated Demand Side Management (IDSM) Program

o IDSM-3, IDSM-5: As ED requested, SDG&E and SCG have provided
quantitative targets for integrated audits, in place of “TBD.”
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e |IDSM-7: This new PPM was requested by Staff and is submitted herein for
adoption.

Updates to Program Implementation Plans (PIPs)

Upon approval of this AL, the IOUs will update their respective PIPs to reflect the
approved 2013-2014 PPMs and quantitative targets through Staff’'s PIP Addendum
Process.

Protests

Pursuant to ED’s guidance dated September 18, 2013, the comment period is not
re-opened for this supplemental AL.

Effective Date

The I0OUs request that this Tier 2 supplemental AL be approved no later than
October 31, 2013, the end-date for the 120 day suspension period for the original
AL filed on June 3, 2013, with an effective date of January 1, 2013, so that the
revised PPMs apply to the whole 2013-2014 Energy Efficiency Portfolio cycle.

Notice

In accordance with General Order 96-B, Section |V, a copy of this advice letter is
being sent electronically and via U.S. mail to parties shown on the attached list
and the parties on the service list for R.09-11-014. Address changes to the IOUs’
General Order 96-B service lists should be directed to the IOUs’ email addresses
shown below.

For PG&E: E-mail: PGETariffs@pge.com.

For SDG&E: E-mail: MCaulson@semprautilities.com
For SoCalGas: E-mail: shewsom@semprautilities.com
For SCE: E-mail: AdviceTariffManager@sce.com

For changes to any other service list, please contact the Commission’s Process
Office at (415) 703-2021 or at Process_Office@cpuc.ca.gov. Send all electronic
approvals to PGETariffs@pge.com. Advice letter filings can also be accessed
electronically at: http://www.pge.com/tariffs.

) - oy /
A ’) / / .
@téwa sy / Sto—

-
Vice President, Regulatory Relations
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Attachment 1 - Energy Division Staffs PPM Supplemental Worksheet (September
18, 2013)

Attachment 2 - Revised PPM Crosswalk between 2010-2012 Statewide Energy
Efficiency Programs and 2013-2014 Statewide Energy Efficiency
Programs (Clean)

Attachment 3 - 2013-2014 Statewide Program Performance Metric Targets (Clean
and Redline)

cc.  Service List R.09-11-014
Daniel Buch, Energy Division
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PG&E Advice 3389-G-A/4234-E-A
SDG&E Advice 2486-E-A/2201-G-A
SCG Advice 4502-G-A

SCE Advice 2910-E-A

Attachment 1 — Energy Division Staff's PPM Supplemental Worksheet (September
18, 2013)
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2010-2012
X 2010-2012 2010-2012 2013-2014 2013-2014 . Approve Approve Approve
Reporting 2013-2014 Program Performance Metric pp pp . pp Comments
PPM ID Program Subprogram Program Subprogram Proposed PPM |Deletion Target
Commercial / Industrial / Agricultural Combined
Number and percent (relative to all eligible customers) of commercial,
industrial and agricultural customers participating in sub-programs (NRA,
. . . Deemed, Calculated, and CEIl) by NAICS code, by size (+/- 200 kW per yr or no supporting data for targets and don't
CiA-1 CIA combined CIA CIA combined CIA +/- 50K therms per yr), and by Hard to Reach (HTR)* Y N seem to correspond to PPM
*“HTR” is as defined in the EE Policy Manual
Number and percent of commercial, industrial, and agricultural CEI
participants (disaggregated by mid-size/large customers for electric utilities*)
tehnaetrmeeias::rt-term (2013-2014) milestones as identified by their long term targets appear to be based on 10-12
CIA-2 CIA combined CEl CIA combined CEl oy P ’ Y Y participation; anticipate changes as
* Midsize customers are defined as those facilities that have a demand of program is carried out
200-500 kW and large size customers are those facilities that exceed a
demand of 500 kW.
Implement lessons learned, best practices from the 2010-2012 cycle for the
CEI program. (Y/N)
ClA-3 CIA combined CEl CIA combined CEl * Data source: Process evaluation of California’s Continuous Energy Y NIA
Improvement Pilot Program conducted by The Cadmus Group Inc., published
October 26, 2012
ClA-4 CIA combined CEl CIA combined CEl Number and percent of cgmmerc@l, industrial and agricultural customers that| v v
created an energy plan via CEI will be tracked by program.
CIA5 CIA combined Non- Res.ldentlal CIA combined | Energy Advisor Num.b.er and percgnt of commermal, industrial, and agricultural customers v N no supporting data for targets
Audits receiving non-residential audits by segment.
For commercial, industrial, and agricultural customers who received audits,
the number and percent of audits which successfully converted to customer
Non- Residential participation in IOU programs over the three year useful life of the audit.*
CIA-6 CIA combined Audits CIA combined | Energy Advisor Y N no supporting data for targets
* Only audits which have been active for the full useful life period of three
calendar years will be reported.
Number and percent of new, improved, or ETP measures* installed in the
Deemed Deemed commercial, industrial and agricultural programs.
CIA-7 CIA combined Incentives CIA combined Incentives Y Y
* “ETP measure” defined as ET measures first introduced into the EE
portfolio since January 1, 2006
CIA-8 CIA combined Calculgted CIA combined Calculgted Number and percent of ngw, improved, or ETP measures installed in v v
Incentives Incentives completed calculated projects.
Number, percent, and ex-ante savings from commercial, industrial and
X X . X targets appear to be number of measures
agricultural sector of projects with ETP measures* included. . )
. Calculated . Calculated but PPM calls for estimates of savings and|
CIA-9 ClA combined Incentives ClA combined Incentives Y N ercentage of claims. Probably not
* “ETP measure” defined as ET measures first introduced into the EE P a ?o Hate for é “tar et"y
portfolio since January 1, 2006 pprop! g
. ________ __________ _______________________________________________ ______ __________ __________________|
Comm-1 Commercial Deemed Delete - See Attach2.2 CIA Y N/A
Incentives
Comm-2 Commercial Direct Install Commercial Direct Install Number and percent of Direct Install participants that participate in other Y N no supporting data for targets
resource programs or OBF.
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Number of first time® participants in energy efficiency programs. (Report

2010-2012
Reporting CURIG Y AR ARG D e 2013-2014 Program Performance Metric Approve Approve Approve Comments
PPM ID Program Subprogram Program Subprogram Proposed PPM |Deletion Target
Comm-3 Commercial Direct Install Commercial Direct Install  |Number and percent of participants that are hard to reach (HTR). Y N no supporting data for targets

Services

Ind-1.1 Industrial Industrial Industrial Industrial ) Y N no supporting data for targets
disaggregate data by sub-program)

Ind-1.2 Industrial Industrial Industrial Industrial P.ercent of first time” participants in energy efficiency programs. (Report Y N no supporting data for targets
disaggregate data by sub-program)

. _________ ___________________________________________|

Ag-1.1 Agricultural Agricultural Agricultural Agricultural N.umber of first time" participants in energy efficiency programs. (Report Y N no supporting data for targets
disaggregate data by sub-program)

Ag-1.2 Agricultural Agricultural Agricultural Agricultural P.ercent of first time” participants in energy efficiency programs. (Report Y N no supporting data for targets
disaggregate data by sub-program)

Ag-2 Agricultural Pump Efficiency Agricultural Energy Advisor |Percent of agricultural pump tests that lead to a repair or replacement. Y N no supporting data for targets, PGE

seems very low

Appliances

* The data for this metric applies to rebates made through the point of sale
(POS) process.

RES-1 Residential Residential Delete - See Attach2.1 - Residential Y
PG&E, SCE and SCG all offered targets
equal to achievementsin 2010-12. This is
counter to the function of targets, which is
Percentage of customers that complete the Energy Advisor Survey and/or Tg f;iidgzr;n;ﬁgogjfgfzfggzz;;z t:é)i?&E
RES-2.1 Residential HEES Residential Energy Advisor g:l?f?rr?g aSch;)rlé)lilgnt]hat then go on to participate in (a) Energy Upgrade Y N targe 15 fold over 2010-12. Suggest that
prog each I0U set a minimum PPM of 1%, with
PG&E"s doubling to 1.5%, and retain
SDG&E's. Why can't the other IOUs
perform as well on this as SDG&E?
Targets are the same as 2012
accomplishments for PG&E, SCE, SCG,
and cut 53 fold by SDG&E with no
Percentage of-customers that complete the Energy Advisor Survey and/or exp!anatmn offered. Sugges_t that all 10Us
RES-2.2 Residential HEES Residential Energy Advisor |create an action plan that then go on to participate in (b) other resource Y N achieve at least 1% conversions (SCG),
’ 9 rograms p g p p and that PG&E/SCE increase their annual
prog target by 10-25%. SDG&E needs to
provide rationale for new target, and
consider one closer to or exceeding the
2012 target.
10U targets trended downward between
RES-3 Residential | Home EE Rebate] Residential Plug Lpad and JWithin Home Energy.Efﬂmency Rebates, per.centage of program rebates v N 2012 accomplllshmt‘ent‘s anq 2013 targets,
Appliances made through the point-of-sale process relative to all rebates so | am investiating this. PG&E
6-25%
Similar negative trends for this, which | am
Within Home Energy Efficiency Rebates, percentage of participating stores |nve;2glat|2%;G&E
located in hard-to-reach (HTR)1 zip-codes relative to all program : ?
RES4 | Residential |Home EE Rebate| Residentia | P'u9Loadand fparticipating stores.* v N SCE 42.1 - 25%

SDG&E 30.5 - 30%

SCG 29 - 15%
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2010-2012
X 2010-2012 2010-2012 2013-2014 2013-2014 . Approve Approve Approve
Reporting 2013-2014 Program Performance Metric pp pp . pp Comments
PPM ID Program Subprogram Program Subprogram Proposed PPM |Deletion Target
negative trends (PG&E/SDG&E) or very
Percentage of non-lighting measure savings as compared to the total EE low non»llg:zgg;atrskjt: ;SrﬁEl)aV;’:'Ch seem
RES-5 Residential MF EE Rebate Residential MF EE Rebates |measures adopted in the MFEER program. (KWh for single-commodity IOU Y N . inaccep ’ .
and BTU for mixed-commodity IOU.) investigatingPG&E 70.2 - 65%
) SCE .4 -3.05%
SDG&E 44.9 - 40%
Plug Load and Within Business Consumer Electronics, the number of participating
RES-6 Residential BCE Residential Ag liances retailers/resellers in the program, and the number of retail store locations by Y Y
pp retailer participating in the program.
RES-7 Residential BCE Residential Plug Lpad and W|th.|n‘ Busme§§ Consume_r EIectromcs, the number of participating retailers v v
Appliances  |receiving detailing and training.
Within Business Consumer Electronics, the numbers and names of specific
RES-8 Residential BCE Residential Plug Lpad and |types of market actors (r.etallers; and buying groups) participating in the ) v v
Appliances program and the approximate percent of all potential market actors that this
represents.
By product type, percent kW/kWh/Quantity of incented products under the No targets at the product type level. Just
3 . . Advanced I . A Basic Lighting grouping (bare spiral, non dimmable CFLs <=30w) and at the Advanced vs. Basic level. These
RES-9 Residential Lighting Lighting Primary Lighting Advanced Lighting grouping (other products such as covered CFLs, LED, Y N numbers are OK. They show improvement
fixtures). from 2012 numbers
PGE, SCE, and SDGE say they will have
> 25% of products incented in HTR zip
codes. In 2012 PGE's % HTR =31%. All
distribution channels were > 25%, except
Home Improvement, Membership, and
Percent of products incented under the Basic Lighting grouping (bare spiral, Other. All other channels should have a
non dimmable CFLs <=30w) and Advanced Lighting grouping (other higher target or the overall HTR% should
products such as covered CFLs, LED, fixtures) by distribution channel* and be 45% (which is a 45% increase over
3 . . Advanced I . I by hard-to-reach (HTR)** zip-codes. PGE's 2012 average HTR%). SCE's
RES-10 Residential Lighting Lighting Primary Lighting Y N 2012 HTR% = 51% and all distribution
*Distribution channels” are as defined in 06-08 Upstream Lighting Study channels were greater than 25%. SCE's
new target should be 65% (an increase of
*“HTR” is as defined in the EE Policy Manual 27% from the 2012 avearge HTR%).
SDGE's 2012 HTR% = 51% and all
distribution channels were greater than
25%. SDGE's new target should be 65%
(an increase of 27% from the 2012
avearge HTR%).
Although | discussed this PPM with the
10Us, I'm not sure why we are including
this in 2013-2014. The IOUs already said
. . . . "Y" they addressed this in 2012, in
RES-11 Residential Basic CFL Lighting Primary Lighting During 2013-2014,‘|mplem9nt marketing effort'§ anqlor campaign to N Y N/A compliance with D.09-09-047. Perhaps
encourage prompt installation of CFLs as required in D.09-09-047. (Y/N) . .
the next logical PPM would be to see if
the marketing plan that they implemented
in 2012 acutally resulted in "prompt
installations.”
RES-12 Residential Basic CFL Delete - See Attach2.3 - Lighting Y
RES-13 Residential Basic CFL Delete - See Attach2.3 - Lighting Y
RES-14 Residential Appllar‘me Delete - See Attach2.1 - Residential Y
Recycling
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2010-2012
Reporting CURIG Y AR ARG D e 2013-2014 Program Performance Metric Approve Approve Approve Comments
PPM ID Program Subprogram Program Subprogram Proposed PPM |Deletion Target
PG&E's target of 18,500 units is the same
as 2012 accomplishment, which seems
unacceptable. SCE recycled 43,000 units
. . . . . . in 2012 and set a target of 80 K/year for
Ress | Residenial [ APPIENCS | pogdenia | PO Load and fuitin the Appiance Recycling Program, number of program appliance unitsf N | 201314, which seems posiive. SDG&E
yeling PP Y year, app type, ag ' . did not provide its PPM Tables (need Res-
15) in the information | was provided, so |
can't check on their 29,000 unit target/
year against 2012 accomplishments
g . . Whole House . . Energy Upgrade . _—
RES-16.1 Residential Retrofit Residential California Number of homes treated in the program. (Report by prescriptive path.) Y Y
Whole House Eneray Upgrade PG&E only includes 6,900 jobs or so for
RES-16.2 Residential - Residential 9y P9 Number of homes treated in the program. (Report by performance path.) Y N 13-14, but they were directed by D.12-11-
Retrofit California .
015 to hit 9,800
RES-17 Residential Whole Hquse Residential Energy_ Upgrade Number of enrolled contracting firms participating in the program Y Y
Retrofit California
RES-18.1 Residential Whole Hquse Residential Energy Upgrade Average Ex-ante savings pgr home as reported (average kWh, therms, kW) v v
Retrofit California for performance path by climate zone
RES-18.2 Residential Whole Hquse Residential Energy Upgrade Average Ex-gnte savings per home as reported (average kWh, therms, kW) v v
Retrofit California for prescriptive path by climate zone
RES-19 Residential Whole Hquse Residential Energy Upgrade Average and range of energy savings per home (prescriptive and v v
Retrofit California performance paths)
. . . . Identical goal to 20.2, but the unitis
RES-20.1 Residential Whole Hquse Residential Energy_ Upgrade Number of homes not passing Quality Assurance/Quality Control review, by v N wrong. This should be a number, not a
Retrofit California [e]V]
percentage.
RES-20.2 Residential Whole Hquse Residential Energy_ Upgrade Percentage of homes not passing Quality Assurance/Quality Control review, v v
Retrofit California by 10U
. _________________________|
Lighting Lighting Market |Update the Lighting Solution Workbook using available information from
LMT-1 Market LMT Lighting ghting P ghting using Y Y
Transform. 10Us, Energy Division and external parties. (Y/N)
Transform.
Lighting Lighting Market |Provide an update on the pipeline plans from this program in the annual
LMT-2 Market LMT Lighting ghting P pipetine p prog Y Y
Transform. June LMT Report. (Y/N)
Transform.
Lighting Lighting Market Update the Lighting Activity Workbook using available information from
LMT-3 Market LMT Lighting ql’rangform 10Us, Energy Division and external parties, and submit at the end of the Y Y
Transform. ’ 2013-2014 cycle. (Y/N)
Lighting Lighting Market |Number of EE lighting measures added, removed, or updated as a result of
LMT-4 Market LMT Lighting ghting o == fighting - rer » Or up Y Y
Transform. LMT activities and influence, and reported in annual LMT June Report
Transform.
. ______________________________________________________ ______ ___________ _________________|
) ) Number and_percentage of commmeq CAHP part‘|(:|pant homes (gpphgd and Accepted for PG&E, the targets for
NC-1 New CAHP Residential Residential New Jaccepted) with modeled, ex-ante savings exceeding 2008 T24 units (Single v N number of units to treat seem very low for
Construction Construction  [family (SF) and multi-family (MF)) by 15%-19%, by 20%-29%, 30%-39%, . g
and 40+%. other IOUs, needs a discussion




Attachment 1

* For 2013, this metric will be based on 2008 T-24 code requirements and for
2014, will focus on the new 2013 T-24 code requirements

Number of Residential and Commercial CASE studies, as defined in Building
Standards Objectives 1 & 2 for which adoption by the CEC is anticipated by
the I0Us, targeting efficient technologies practices and design in each of the
following areas: lighting; HVAC; envelope; water heating; and cross-cutting

2010-2012
Reporting CURIG Y AR ARG D e 2013-2014 Program Performance Metric Approve Approve Approve Comments
PPM ID Program Subprogram Program Subprogram Proposed PPM |Deletion Target
RNC staff have previously suggested this
PPM needs a bit of tweaking, so | will
discuss with them. Targets are accepted
New Residential New [Percentage of (current year SF CAHP program paid units)/ (SF buildin for PG&E; their penetration targets are
NC-2 Construction CAHP Residential Construction ermits vﬁthin service té/rritories from tkﬁ)e grevioﬁs ear) o N N 25%/32% (SF/MF) respectively (for
P P y unmodified PPM). SCE and SDG&E's
penetration targets are 1 and 9% (SF/MF);
SCG's are 2 and 1% (SF/MF), also very
low.
. ) . . - RNC staff have previously suggested this
NC-3 New ) CAHP Residential Re&dentlal.New Percgntage .of (current year MF CAHP program paid units)/ (MF building N N PPM needs a bit of tweaking, so | (Cathy)
Construction Construction  |permits within service territories from the previous year) N .
will discuss with them.
New Residential New Number and percentage of CAHP participant new homes verified® by IOUs' RNC staff have previously suggested this
NC-4 . CAHP Residential ) HERS which exceed Title 24 (T24) building standards (SF and MF) by 15%- N N PPM needs a bit of tweaking, so | (Cathy)
Construction Construction . -
19%, 20%-29%, 30%-39%, 40%-70%. will discuss with them.
New Residential New Within ENERGY STAR® Manufactured Homes, the number of manufactured
NC-5 ) ES Mfg. Homes Residential - housing units sold in IOU service territories (via retailers and/or Y Y
Construction Construction e
manufacturers) participating in program
New Residential New Within ENERGY STAR® Manufactured Homes, the number and percentage
NC-6 . ES Mfg. Homes Residential " of participating projects utilizing: (a) whole house incentive for gas heat; (b) Y Y
Construction Construction : - .
whole house incentive for electric heat
New Calculated For the Savings By Design program, average site energy install, ex-ante
NC-7 . SBD Commercial - (kBtu/sq ft-yr and demand (kW/sq ft) for participating commercial new Y Y
Construction Incentives . . K
construction by building type and climate zone
For the Savings By Design program, percentage of committed participating
Whole Building Approach projects that are expected to reach a minimum of
o .
NC-8 New ) SBD Commercial Calculgted 40% less energy than 2008 T24 codes requirements v v
Construction Incentives

program activities.

cs-1 Codes & Bldg. Stds. Codes & Building Codes |measures in support of the following: v v
Standards Advocacy Standards Advocacy (a) Integrated Design, including data management and automated diagnostic
systems, with emphasis on HVAC aspects of Whole Building,
(b) ZNE technologies, practices, and design in Residential Sector,
(c) Peak efficient technologies including plug loads and HVAC technologies,
(d) Advanced Lighting Technologies
Appliance Number of draft CASE Studies, as defined in Appliance Standards Objective
Codes & App. Stds. Codes & PP 1, developed as mutually agreed upon by the CEC and IOUs in support of
Cs-2 Standards - - S ) Y Y
Standards Advocacy Standards Advocac plug loads, refrigeration, advanced lighting, and/or other technologies that
Y are adopted by the CEC, within authorized budget.
Codes & Compliance Codes & Compliance X - . .
CS-3 Standards Enhance. Standards Improvement Number of role-based, Title 24, training sessions delivered. Y Y
Number of jurisdictions in IOU Service
Number of jurisdictions in IOU Service territories with CEC approved Reach terr|t0r|e§ Wlth. Iega‘IIy enforceable Re‘ach
Codes & Codes & - - - : Codes in residential and/or commercial
Cs-4 Reach Codes Reach Codes [Codes in residential and/or commercial sectors as a result of the RC sub- N N
Standards Standards sectors as a result of the RC sub-program

activities. Need to add actual target, not
TBD.
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ET-1

Emerging
Tech.

Emerging Tech.

Emerging Tech.

Emerging Tech

The cumulative number of new "proven” ET measures adopted* into the EE
Portfolio from 2010 forward.

* “Adoption” means measure is available to end-use customers through 10U
programs. Adoption of a measure may be attributed to one or more ET sub-
programs.

2010-2012
X 2010-2012 2010-2012 2013-2014 2013-2014 . Approve Approve Approve
Reporting 2013-2014 Program Performance Metric pp pp . pp Comments
PPM ID Program Subprogram Program Subprogram Proposed PPM |Deletion Target
HVAC-1.1 HVAC Upstream HVAC Delete - see Attach2.2-CIA Y
HVAC-1.2 HVAC Upstream HVAC | commercial Commercial |The numper qf u‘n|ts, in tons gf capacity, that are incentivized in the v
HVAC commercial distributor incentive program
HVAC-1.3 HVAC Upstream HVAC Delete - see Attach2.2-CIA Y
Commercial The distributor stocking percentage of units eligible for the commercial
HVAC-2 HVAC Upstream HVAC | Commercial HVAC distributor incentive program. (Note: Assumes availability of individual Y Y
distributor data and/or aggregated data from HARDI.)
Percentage of HVAC contracting companies that are participating in
. . . statewide residential QI program as a share of the targeted market*
HVAC-3 HVAC R‘Tﬁsjlg‘;ﬁ"y Residential Rei'\‘jf\'g'a' % %
*"Target market” defined as C20 licensed HVAC contracting companies in
CA.
HVAC-4 HVAC Res ES anhty Residential Residential ~ |Average percentagg of ce‘rtmed H\{AC t‘echmmans within each contracting v v
Installation HVAC company that participates in the residential QI program.
Percentage of HVAC contracting companies that are participating in
. . statewide commercial QI program as a share of the targeted market*
HVAC-5 HVAC fsgaﬁ:t?;'r? Commercial COE\'/":(EC'a' Y Y
* "Target market” defined as C20 licensed HVAC contracting companies in
CA.
HVAC-6 HVAC Com ngllty Commercial Commercial JAverage percentagg of ce.rtlfled HVAC tgchnlmans within each contracting v v
Installation HVAC company that participates in the commercial QI program.
HVAC-7 (Com) HVAC ) Quality Commercial Commercial  Number of participating contractors in Commercial Quality Maintenance v v
Maintenance Dev HVAC program.
HVAC-7 (Res) HVAC ) Quality Residential Residential Number of participating contractors in Residential Quality Maintenance v v
Maintenance Dev HVAC program.
HVAC-8 pvae  ||TEEDESEED Delete - See Attach2.5 - ET Y Y
Diagnostics
HVAC-9 HVAC WE&T Delete - See Attach2.6 - WET Y Y

The cumulative number of new
"proven" ET measures** adopted*
into the EE Portfolio from 2010
forward.

* “Adoption” means measure is
available to end-use customers
through 10U programs. Adoption of a
measure may be attributed to one or
more ET sub-programs.

** Measure means a measure with a

unique portfolio ID
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2010-2012
Reporting CURIG Y AR ARG D e 2013-2014 Program Performance Metric Approve Approve Approve Comments
PPM ID Program Subprogram Program Subprogram Proposed PPM |Deletion Target
Cumulative potential energy
impacts** (energy savings and
demand reduction) of the adopted ET
measures into the EE portfolio from
2010 forward.
**Potential energy impacts to be
Cumulative potential energy impacts** (energy savings and demand reported based on ET project findings
. i freduct:jon) of the adopted ET measures into the EE portfolio from 2010 and estimated market potential
ET-2 rpre;:ilng Emerging Tech. JEmerging Tech.| Emerging Tech orward. N Y (reported through quarterly ET
**Potential energy impacts to be reported based on ET project findings and datab_ase upd_ates) .
estimated market potential (reported through quarterly ET database updates) (The information collected in the ETP
database is TEchnical Potential. To
report market Potential, the program
will have to add assumptions to the
information reported in the DB to
calculate market potential. This
means that the reporting of the PPM
should not just point to the DB.)
Number of technology assessment projects completed, including but not
limited to each of the following:
Emergin Tech Technolo (a) Advanced HVAC technologies
ET-3 ying . Emerging Tech. 9y (b) High efficiency plug loads and appliances Y Y
Tech. Assessment Assessment L .
(c) Advanced lighting technologies
(d) Other
ET-4 Emerging el Delete - See Attach2.5 - ET Y
Tech. Placement
ET-5 By || el Delete - See Attach2.5 - ET %
Tech. Showcases
ET-6 SISy | | R E el Delete - See Attach2.5 - ET %
Tech. Studies
Number of new performance
specifications and/or Use Cases*
Number of ‘ ificati dlor Use C + produced produced as a result of TDS sub-
‘ Technology umber of new performance specifications and/or Use Cases* produced as program.
Emerging Tech. Dev. . a result of TDS sub-program.
ET-7 Tech Support Emerging Tech.] Development N Y
Support * “Use Cases” describe the need for a technology or application. * “Use Cases” desprlbfe the need for a
technology or application. (Do these
accurately reflect the activities of the
subprogram?)
ET-8 Emerging UGG, 30 Delete - See Attach2.5 - ET Y
Tech. Support
ET-9 Emerging Uil RS Delete - See Attach2.5 - ET %
Tech. Incubation
ET-10 EIEET || WEER: KESiE Delete - See Attach2.5 - ET Y
Tech. Center
Technology
New Emerging Tech.] Introduction |Number of technology introduction support projects conducted. Y Y
Support
. ________________________|
Awareness and knowledge among relevant IOU program staff (e.g. program
a managers, DSM leadership, program designers, field engineers, and account
IDSM-1 IDSM IDSM IDSM IDSM executives) regarding how IDSM relates to and impacts their efforts and Y Y
programs
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2010-2012
Reporting
PPM ID

2010-2012
Program

2010-2012
Subprogram

2013-2014
Program

2013-2014
Subprogram

2013-2014 Program Performance Metric

Approve
Proposed PPM

Approve
Deletion

Approve
Target

Comments

IDSM-2

IDSM

IDSM

IDSM

IDSM

The 10Us will document lessons learned, improvement options, and
leveraging opportunities from customer usage and/or billing data where
possible during the 2013-2014 program cycle. (Y/N).

IDSM-3

IDSM

IDSM

IDSM

IDSM

Number and percentage of integrated audits provided to each customer
segment (Res, Comm, Ind, Ag).

SDG&E and SCG should have identified
targets similar to PG&E and SCE (not just
“TBD")

IDSM-4

IDSM

IDSM

IDSM

IDSM

A status report that highlights 10U integrated demand-side management
program pilots and offerings. The report should include lessons learned, best|
practices, and opportunities for improvement, focusing on how the program
portfolio is addressing strategic planning goals / objectives and D.09-09-047
directives regarding integration, as well as the IDSM program 2013-2014
objectives. The status report will also include the number and type of
projects (EE, DR, or DG) implemented by each customer who participates in
the CEI program. (Y/N)

IDSM-5

IDSM

IDSM

IDSM

IDSM

For Residential, Commercial, Industrial, and Agricultural customers who
received integrated audits, the number and percent of integrated audits that
successfully converted to customer participation in IOU programs over the
three year useful life of the integrated audit (conversion separated by EE,
DR, DG).*

SDG&E and SCG should have identified
targets similar to PG&E and SCE (not just
"TBD")

IDSM-6

IDSM

IDSM

IDSM

IDSM

Establish a baseline for program participant awareness of IDSM practices in
each of the market sector subprograms.

MEO-1

IDSM

ME&O

IDSM

ME&O

IDSM

IDSM

For Residential, Commercial, Industrial, and Agricultural customers who
received integrated audits, the number and percent of integrated audits that
resulted in the customer implementing measures to save energy without
receiving an incentive over the three vear useful life of the integrated audit

N/A

The 10Us did not include an additional
PPM that we discused. Inserted here in
yellow.

MEO-2

ME&O

ME&O

N/A

MEO-3

WET-1

ME&O

WE&T

ME&O

Centergies

Workforce
Education and
Training

Centergies

N/A

Number of collaborations* with partners**. (Tracked and reported by and
number of partners and partner type.)

* “Collaboration” includes, but is not limited to seminars, outreach events and
consultations as needed. These collaborations include exchanges of
monetary or in-kind support and services (i.e., sharing meeting facilities,
marketing/promotional services, etc.).

** Partners include, but are not limited to professional organizations, trade
associations/apprenticeship programs, CBO’s, community colleges, and
universities.

WET-2

WE&T

Centergies

Workforce
Education and
Training

Centergies

Number of collaborations* with organizations serving underserved
communities.**

* “Collaboration” includes, but is not limited to seminars, outreach events and
consultations as needed. These collaborations include exchanges of
monetary or in-kind support and services (i.e., sharing meeting facilities,
marketing/promotional services, etc.).

** Underserved communities include, but are not limited to, people who are
low-income, minority, military veterans, and/or live in geographically remote
areas.
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2010-2012
Reporting
PPM ID

2010-2012
Program

2010-2012
Subprogram

2013-2014
Program

2013-2014
Subprogram

2013-2014 Program Performance Metric

Approve
Proposed PPM

Approve
Deletion

Approve
Target

Comments

WET-3

WE&T

Centergies

Workforce
Education and
Training

Centergies

Increase percentage of classes with integrated content over 2013 baseline.

* |If a training program meets either or both of the criteria below, the
programs are classified as “integrated”:

1. Integration through a balance of building systems content

Course content includes material on at least two building systems (i.e.
mechanical, building envelope, lighting, solar, water, etc.) their relevance to
one another, and how an integrated systems approach optimizes overall
demand management with impacts that address energy efficiency, demand
response, or smaller renewable energy systems.

2. Integration through technology content

Technologies discussed can be used to fulfill at least two of the three
subjects of Integrated Demand Side Management (EE, DR, DG). IDSM
technology examples would include dimming ballasts, Energy Management
Systems, controls, or any technology with a work paper that includes both
kW and kWh savings.

Energy efficiency technologies result in permanent load reduction and are
therefore not demand response technologies. Demand response
technologies have the ability to respond to a demand response event for
temporary load reduction. Distributed generation technologies deliver power
to an individual building or set of buildings.

WET-4

WE&T

Connections

Workforce
Education and
Training

Connections

Percent increase in educational collaborations* with partners. (Tracked and
reported by educational level, and by number of partners serving Title-1
communities**.)

* Educational “collaboration” includes, but is not limited to seminars,
outreach events and consultations as needed. These collaborations include
exchanges of monetary or in-kind support and services (i.e., sharing meeting
facilities, marketing/promotional services, etc.).

** Title 1 community is defined as a ZIP code where a Title 1 school is
located.

Should indicate what percentage increase
these numbers represent in the target
columns,

WET-5

WE&T

Connections

Workforce
Education and
Training

Connections

Percent of K-12 WET Connection program participants that are Title 1
schools.

WET-6

WE&T

Connections

Delete - See Attach2.6 - WET

For deleted metrics include a reference in
the table for where data related to the
metric can be found (i.e. reports)

WET-7

WE&T

Connections

Workforce
Education and
Training

Connections

Number of post-secondary continuing education outreach partnerships* in
WET Connections.

* Post-secondary continuing education outreach partnerships include;
organizations, agencies, unions, non-profits that provide EE related training
and career education to disadvantaged young adults with barriers to
education or employment, including minority and low income young adults.

Number of post-secondary continuing
education outreach partnerships that
emphasize bridging opportunities between
high schools and post-secondary
education* in WET Connections.

* Post-secondary continuing education
outreach partnerships include;
organizations, agencies, unions, non-
profits that provide EE related training and
career education to disadvantaged young
adults with barriers to education or
employment, including minority and low
income young adults.




PG&E Advice 3389-G-A/4234-E-A
SDG&E Advice 2486-E-A/2201-G-A
SCG Advice 4502-G-A

SCE Advice 2910-E-A

Attachment 2 — Revised PPM Crosswalk between 2010-2012 Statewide Energy
Efficiency Programs and 2013-2014 Statewide Energy Efficiency Programs
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2010-2012
Reporting
PPM ID

Commercial

2010-2012
Program

/ Industrial / Agricultural Combined

2010-2012
Subprogram

2013-2014
Program

2013-2014
Subprogram

2013-2014 Program Performance Metric

Number and percent (relative to all eligible customers) of commercial, industrial and
agricultural customers participating in sub-programs (NRA, Deemed, Calculated, and
CEl) by NAICS code, by size (+/- 200 kW per yr or +/- 50K therms per yr), and by Hard

CIA-1 CIA combined CIA CIA combined CIA to Reach (HTR)*
*“HTR” is as defined in the EE Policy Manual
Number and percent of commercial, industrial, and agricultural CEl participants
(disaggregated by mid-size/large customers for electric utilities*) that meet short-term

ClA-2 CIA combined CEl CIA combined CEl (2013-2014) milestones as identified by their long term energy plans.
* Midsize customers are defined as those facilities that have a demand of 200-500 kW
and large size customers are those facilities that exceed a demand of 500 kW.
Implement lessons learned, best practices from the 2010-2012 cycle for the CEI
program. (Y/N)

CIA-3 CIA combined CEl CIA combined CEl
* Data source: Process evaluation of California’s Continuous Energy Improvement Pilot
Program conducted by The Cadmus Group Inc., published October 26, 2012

ClA-a CIA combined CEl CIA combined CEl Number and per(_:ent of cgmmermal, industrial and agricultural customers that created
an energy plan via CEl will be tracked by program.

CIAS CIA combined Non- Res_ldenual CIA combined Energy Advisor Nur_nber_and pt_ercent of commerecial, industrial, and agricultural customers receiving non-

Audits residential audits by segment.
For commerecial, industrial, and agricultural customers who received audits, the number
and percent of audits which successfully converted to customer participation in IOU
Non- Residential programs over the three year useful life of the audit.*

CIA-6 CIA combined Audits CIA combined Energy Advisor
* Only audits which have been active for the full useful life period of three calendar
years will be reported.
Number and percent of new, improved, or ETP measures* installed in the commercial,
industrial and agricultural programs.

CIA-7 CIA combined |Deemed Incentives CIA combined [Deemed Incentives
* “ETP measure” defined as ET measures first introduced into the EE portfolio since
January 1, 2006

ClA-8 CIA combined Calculgted CIA combined Calcul_ated Number and p_ercent of new, improved, or ETP measures installed in completed

Incentives Incentives calculated projects.

Number, percent, and ex-ante savings from commercial, industrial and agricultural
sector of projects with ETP measures* included.

CIA-9 CIA combined Calculgted CIA combined Calculgted

Incentives Incentives

*“ETP measure” defined as ET measures first introduced into the EE portfolio since
January 1, 2006

Ind-1.1

Industrial

Industrial

Industrial

Comm-1 Commercial Deemed Incentives Deleted

Comm-2 Commercial Direct Install Commercial Direct Install Number and percent of Direct Install participants that participate in other resource
programs or OBF.

Comm-3 Commercial Direct Install Commercial Direct Install Number and percent of participants that are hard to reach (HTR).

Industrial

Number of first time® participants in energy efficiency programs. (Report disaggregate
data by sub-program)

Ind-1.2

Industrial

Industrial

Industrial

Industrial

Percent of first time® participants in energy efficiency programs. (Report disaggregate
data by sub-program)

Number of first time® participants in energy efficiency programs. (Report disaggregate

Ag-1.1 Agricultural Agricultural Agricultural Agricultural
g d 9 g 9 data by sub-program)
Ag-12 Agricultural Agricultural Agricultural Agricultural Percent of first time” participants in energy efficiency programs. (Report disaggregate
data by sub-program)
Ag-2 Agricultural Punﬁsgnefvfifézzncy Agricultural Energy Advisor |Percent of agricultural pump tests that lead to a repair or replacement.
RES-1 Residential Residential Deleted
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2010_2912 2010-2012 2010-2012 2013-2014 2013-2014 .
Reporting 2013-2014 Program Performance Metric
Program Subprogram Program Subprogram
PPM ID
: . . . . . Percentage of customers that complete the Energy Advisor Survey and/or create an
RES-2.1 Residential HEES Residential Energy Advisor action plan that then go on to participate in (a) Energy Upgrade California Subprogram
RES-2.2 Residential HEES Residential Energy Advisor Pefcentage of-customers that complete t_he Energy Advisor Survey and/or create an
action plan that then go on to participate in (b) other resource programs
RES-3 Residential Home EE Rebate Residential Plug L_oad and Wlthln_Home Energy Eff|C|enc_y Rebates, percentage of program rebates made through
Appliances the point-of-sale process relative to all rebates
Within Home Energy Efficiency Rebates, percentage of participating stores located in
hard-to-reach (HTR)* zip-codes relative to all program participating stores.*
RES-4 Residential Home EE Rebate Residential Pﬁgply_li?;c(i:::d
* The data for this metric applies to rebates made through the point of sale (POS)
process.
Percentage of non-lighting measure savings as compared to the total EE measures
RES-5 Residential MF EE Rebate Residential MF EE Rebates |adopted in the MFEER program. (KWh for single-commodity IOU and BTU for mixed-
commodity I0U.)
Plug Load and Within Business Consumer Electronics, the number of participating retailers/resellers in
RES-6 Residential BCE Residential Ag liances the program, and the number of retail store locations by retailer participating in the
P program.
RES-7 Residential BCE Residential Plug Lpad and W|th]n Bu5|ness_Qonsumer Electronics, the number of participating retailers receiving
Appliances detailing and training.
Plug Load and Within Business Consumer Electronics, the numbers and names of specific types of
RES-8 Residential BCE Residential 9 market actors (retailers; and buying groups) participating in the program and the
Appliances X . .
approximate percent of all potential market actors that this represents.
By product type, percent kW/kWh/Quantity of incented products under the Basic
RES-9 Residential Advanced Lighting Lighting Primary Lighting |Lighting grouping (bare spiral, non dimmable CFLs <=30w) and Advanced Lighting
grouping (other products such as covered CFLs, LED, fixtures).
Percent of products incented under the Basic Lighting grouping (bare spiral, non
dimmable CFLs <=30w) and Advanced Lighting grouping (other products such as
covered CFLs, LED, fixtures) by distribution channel* and by hard-to-reach (HTR)** zip-
RES-10 Residential Advanced Lighting Lighting Primary Lighting codes.
*Distribution channels” are as defined in 06-08 Upstream Lighting Study
**HTR" is as defined in the EE Policy Manual
RES-11 Residential Basic CFL Lighting Deleted
RES-12 Residential Basic CFL Deleted
RES-13 Residential Basic CFL Deleted
RES-14 Residential Appl|aqce Deleted
Recycling
RES-15 Residential Appl|ar?ce Residential Plug L_oad and W|th_|n the Appliance Re_cycllng Progra_m, number of program appliance units by year,
Recycling Appliances appliance type, age (estimated), and size.
Number of homes treated in the program. (Report by prescriptive* path.)
RES-16.1 Residential Whgl;ngse Residential Ene(;g)llifl(_)lrpng?;ade
* includes both Basic Path and Home Upgrade projects
. ) Whole House . ) Energy Upgrade .
RES-16.2 Residential Retrofit Residential California Number of homes treated in the program. (Report by performance path.)
. ) Whole House . ) Energy Upgrade N o
RES-17 Residential Retrofit Residential California Number of enrolled contracting firms participating in the program
RES-18.1 Residential Whole Hquse Residential Energy_ Upgrade Average Ex-ante saV|ng§ per home as reported (average kWh, therms, kW) for
Retrofit California performance path by climate zone
Average Ex-ante savings per home as reported (average kWh, therms, kW) for
L §
RES-18.2 Residential Whole Hquse Residential Energy_ Upgrade prescriptive* path by climate zone
Retrofit California
* includes both Basic Path and Home Upgrade projects
Average and range of energy savings per home (prescriptive* and performance
RES-19 Residential Whole Hquse Residential Energy_ Upgrade paths)
Retrofit California
* includes both Basic Path and Home Upgrade projects
RES201 | Residential Whole House Residential Deleted
Retrofit
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Lighting Market

Lighting Market

2010_2912 2010-2012 2010-2012 2013-2014 2013-2014 .
Reporting 2013-2014 Program Performance Metric
Program Subprogram Program Subprogram
PPM ID
. . Whole House . . Energy Upgrade . . . .
RES-20 Residential Retrofit Residential California Percentage of homes not passing Quality Assurance/Quality Control review, by 10U

Update the Lighting Solution Workbook using available information from IOUs, Energy

Transform.

New Construction

CAHP

Residential

Transform.

Residential New

LMT-1 Transform. LMT Lighting Transform. Division and external parties. (Y/N)

LMT-2 Lighting Market LMT Lighting Lighting Market [Provide an update on the pipeline plans from this program in the annual June LMT
Transform. Transform. Report. (Y/N)

LMT-3 Lighting Market LMT Lightin Lighting Market [Update the Lighting Activity Workbook using available information from IOUs, Energy
Transform. ghting Transform. Division and external parties, and submit at the end of the 2013-2014 cycle. (Y/N)

LMT-4 Lighting Market LMT Lighting Lighting Market [Number of EE lighting measures added, removed, or updated as a result of LMT

activities and influence, and reported in annual LMT June Report

Number and percentage of committed CAHP participant homes (applied and accepted)
with modeled, ex-ante savings exceeding 2008 T24 units (Single family (SF) and multi-

Construction |- ity (MF)) by 15%-19%, by 20%-29%, 30%-39%, and 40+%.
NC-2 New Construction CAHP Residential Residential _New Perc_entage_ of_(current year SF_CAHP program paid units)/ (SF building permits within
Construction service territories from the previous year)
NC-3 New Construction CAHP Residential Residential _New Perc_entage_ of_(current year MF_ CAHP program paid units)/ (MF building permits within
Construction service territories from the previous year)
Residential New Number and percentage of CAHP participant new homes verified® by IOUs' HERS
NC-4 New Construction CAHP Residential Construction which exceed Title 24 (T24) building standards (SF and MF) by 15%-19%, 20%-29%,
30%-39%, 40%-70%.
Residential New Within ENERGY STAR® Manufactured Homes, the number of manufactured housing
NC-5 New Construction| ES Mfg. Homes Residential Construction units sold in IOU service territories (via retailers and/or manufacturers) participating in
program
Residential New Within ENERGY STAR® Manufactured Homes, the number and percentage of
NC-6 New Construction| ES Mfg. Homes Residential Construction participating projects utilizing: (a) whole house incentive for gas heat; (b) whole house
incentive for electric heat
Calculated For the Savings By Design program, average site energy install, ex-ante (kBtu/sq ft-yr
NC-7 New Construction SBD Commercial Incentives and demand (kW/sq ft) for participating commercial new construction by building type
and climate zone
For the Savings By Design program, percentage of committed participating Whole
Building Approach projects that are expected to reach a minimum of 40% less energy
NC-8 New Construction SBD Commercial Calculgted than 2008 T24 codes requirements
Incentives

* For 2013, this metric will be based on 2008 T-24 code requirements and for 2014, will
focus on the new 2013 T-24 code requirements

Number of Residential and Commercial CASE studies, as defined in Building Standards
Objectives 1 & 2 for which adoption by the CEC is anticipated by the IOUs, targeting
efficient technologies practices and design in each of the following areas: lighting;
HVAC; envelope; water heating; and cross-cutting measures in support of the following:

Codes & Bldg. Stds. Codes & Building Codes L - X .
Cs-1 (a) Integrated Design, including data management and automated diagnostic systems,
Standards Advocacy Standards Advocacy with emphasis on HVAC aspects of Whole Building,
(b) ZNE technologies, practices, and design in Residential Sector,
(c) Peak efficient technologies including plug loads and HVAC technologies,
(d) Advanced Lighting Technologies
Aopliance Number of draft CASE Studies, as defined in Appliance Standards Objective 1,
cs-2 Codes & App. Stds. Codes & St':lpndards developed as mutually agreed upon by the CEC and IOUs in support of plug loads,
Standards Advocacy Standards refrigeration, advanced lighting, and/or other technologies that are adopted by the CEC,
Advocacy s .
within authorized budget.
CS-3 Codes & Compliance Codes & Compliance Number of role-based, Title 24, training sessions delivered.
Standards Enhance. Standards Improvement
Codes & Codes & Number of jurisdictions in IOU Service territories with legally enforceable Reach Codes
Cs-4 Standards Reach Codes Standards Reach Codes in residential and/or commercial sectors as a result of the RC sub-program activities.

HVAC-1.1 HVAC Upstream HVAC Deleted

HVAC-1.2 HVAC Upstream HVAC Commercial | commercial HVAC T_he _numbt_er of u_nlts, in tons of capacity, that are incentivized in the commercial
distributor incentive program

HVAC-1.3 HVAC Upstream HVAC Deleted




Attachment 2

2010_2912 2010-2012 2010-2012 2013-2014 2013-2014 .
Reporting 2013-2014 Program Performance Metric
Program Subprogram Program Subprogram
PPM ID
The distributor stocking percentage of units eligible for the commercial distributor
HVAC-2 HVAC Upstream HVAC Commercial | Commercial HVAC |incentive program. (Note: Assumes availability of individual distributor data and/or
aggregated data from HARDI.)
Percentage of HVAC contracting companies that are participating in statewide
. ] : N
HVAC-3 HVAC Relzslfjlgilﬁhty Residential Residential HVAC residential QI program as a share of the targeted market:
* "Target market” defined as C20 licensed HVAC contracting companies in CA.
HVAC-4 HVAC Res ES Q_uallty Residential Residential HVAC Average_ percent_age of cgrnﬂe_d HVAC technicians within each contracting company
Installation that participates in the residential QI program.
Percentage of HVAC contracting companies that are participating in statewide
' , .
HVAC-5 HVAC (‘Tr?;]aﬁ;iﬁy Commercial | commercial HVAC commercial QI program as a share of the targeted market
*"Target market” defined as C20 licensed HVAC contracting companies in CA.
HVAC-6 HVAC Com nghty Commercial | Commercial HYAC Average_ p_ercem_age of certmed_ HVAC technicians within each contracting company
Installation that participates in the commercial QI program.
ST HVAC Quality Commercial | Commercial HYAC |Number of participating contractors in Commercial Quality Maintenance program
(Com) Maintenance Dev P pating prog ’
HVAC-7 Quality . . . . T . . . R .
(Res) HVAC Maintenance Dev Residential Residential HYAC |Number of participating contractors in Residential Quality Maintenance program.
HVAC-8 HVAC Tech and System Deleted
Diagnostics
HVAC-9 HVAC WE&T Deleted

The cumulative number of new ETP-recommended measures that are
adopted* each year into the EE Portfolio.

ET-1 Emerging Tech. | Emerging Tech. | | Emerging Tech. | Emerging Tech . .
merging Tec merging tec merging Tec merging Tech “Adopted” means measure is available to end-use customers through IOU
programs with a unique portfolio ID. Adoption of a measure may be attributed
to one or more ET sub-programs.
Potential energy impacts (energy savings and demand reduction) of the ETP-
recommended measures that are adopted* each year into the EE portfolio.
ET-2 Emerging Tech. | Emerging Tech. Emerging Tech. [ Emerging Tech . .
gng gng gng gng * “Adopted” means measure is available to end-use customers through IOU
programs with a unique portfolio ID. Adoption of a measure may be attributed
to one or more ET sub-programs.
Number of technology assessment projects completed each year, including but not
limited to each of the following:
Technolo (a) Advanced HVAC technologies
ET-3 Emerging Tech. | Tech. Assessment | | Emerging Tech. 9y (b) High efficiency plug loads and appliances
Assessment L .
(c) Advanced lighting technologies
(d) Other
. Scaled Field .
ET-4 Emerging Tech. Placement Emerging Tech. Deleted
5 Demonstration .
ET-5 Emerging Tech. . Emerging Tech. Deleted
. Mkt. and Behav. .
ET-6 Emerging Tech. Studies Emerging Tech. Deleted
Technology Number of technology development support projects* conducted each year.
ET-7 Emerging Tech. |Tech. Dev. Support] | Emerging Tech. Development
Support * Projects initiated but not yet completed will be included in this metric.
ET-8 Emerging Tech. |Tech. Dev. Support] | Emerging Tech. Deleted
. Tech. Res. .
ET-9 Emerging Tech. |ncubation Emerging Tech. Deleted
. Tech. Testing .
ET-10 Emerging Tech. Center Emerging Tech. Deleted
Technology
ET-11 Emerging Tech. N/A Emerging Tech. Introduction Number of technology introduction support projects conducted.
Support
Technology
ET-12 Emerging Tech. N/A Emerging Tech. Introduction Number of TRIP solicitations implemented.
Support
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2010-2012
Reporting
PPM ID

2010-2012
Program

2010-2012
Subprogram

2013-2014
Program

2013-2014
Subprogram

2013-2014 Program Performance Metric

ET-13

Emerging Tech.

N/A

Emerging Tech.

Emerging
Technologies

Self-reported increase in knowledge among: a) audiences or participants of
Demonstrations or Showcases open to the public; and b) participants of Scaled Field
Placements.

Note: Data for this metric will be gathered by ETP throughout the year. For A and B, the
final number reported will be unweighted average of participant-reported increase in
knowledge.

ET-14

IDSM-1

Emerging Tech.

IDSM

N/A

IDSM

Emerging Tech.

IDSM

Technology
Development
Support

IDSM

Percent of attendees who voluntarily respond and self-report an increase in
understanding on how to do business with the IOUs. (TRIO)

Awareness and knowledge among relevant IOU program staff (e.g. program
managers, DSM leadership, program designers, field engineers, and account
executives) regarding how IDSM relates to and impacts their efforts and programs

IDSM-2

IDSM

IDSM

IDSM

IDSM

The I0Us will document lessons learned, improvement options, and leveraging
opportunities from customer usage and/or billing data where possible during the 2013-
2014 program cycle. (Y/N).

IDSM-3

IDSM

IDSM

IDSM

IDSM

Number and percentage of integrated audits provided to each customer segment (Res,
Comm, Ind, Ag).

IDSM-4

IDSM

IDSM

IDSM

IDSM

A status report that highlights 10U integrated demand-side management program pilots
and offerings. The report should include lessons learned, best practices, and
opportunities for improvement, focusing on how the program portfolio is addressing
strategic planning goals / objectives and D.09-09-047 directives regarding integration,
as well as the IDSM program 2013-2014 objectives. The status report will also include
the number and type of projects (EE, DR, or DG) implemented by each customer who
participates in the CEI program. (Y/N)

IDSM-5

IDSM

IDSM

IDSM

IDSM

For Residential, Commercial, Industrial, and Agricultural customers who received
integrated audits, the number and percent of integrated audits that successfully
converted to customer participation in IOU programs over the three year useful life of
the integrated audit (conversion separated by EE, DR, DG).*

* Only integrated audits which have been active for the full useful life period of three
calendar years will be reported.

IDSM-6

IDSM

IDSM

IDSM

IDSM

Establish a baseline for program participant awareness of IDSM practices in each of the
market sector subprograms.

IDSM-7

MEO-1

IDSM

ME&O

N/A

ME&O

IDSM

IDSM

Self-reported data* is collected on Residential and Small & Medium Business
customers who interact with recommendations in the integrated audit tools, including
EE, DR, DG and behavioral improvements to save energy without an associated
incentive (Y/N).

* Initial data collected to be provided in the 2014 PPM Report.

N/A

MEO-2

ME&O

ME&O

N/A

MEO-3

WET-1

ME&O

WE&T

ME&O

Centergies

Workforce
Education and
Training

Centergies

N/A

Number of collaborations* with partners**. (Tracked and reported by and number of
partners and partner type.)

* “Collaboration” includes, but is not limited to seminars, outreach events and
consultations as needed. These collaborations include exchanges of monetary or in-
kind support and services (i.e., sharing meeting facilities, marketing/promotional
services, etc.).

** Partners include, but are not limited to professional organizations, trade
associations/apprenticeship programs, CBO’s, community colleges, and universities.

WET-2

WE&T

Centergies

Workforce
Education and
Training

Centergies

Number of collaborations* with organizations serving underserved communities.**

* “Collaboration” includes, but is not limited to seminars, outreach events and
consultations as needed. These collaborations include exchanges of monetary or in-
kind support and services (i.e., sharing meeting facilities, marketing/promotional
services, etc.).

** Underserved communities include, but are not limited to, people who are low-income,
minority, military veterans, and/or live in geographically remote areas.
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2010-2012
Reporting
PPM ID

2010-2012
Program

2010-2012
Subprogram

2013-2014
Program

2013-2014
Subprogram

2013-2014 Program Performance Metric

WET-3

WE&T

Centergies

Workforce
Education and
Training

Centergies

Increase percentage of classes with integrated content over 2013 baseline.

* If a training program meets either or both of the criteria below, the programs are
classified as “integrated”:

1. Integration through a balance of building systems content

Course content includes material on at least two building systems (i.e. mechanical,
building envelope, lighting, solar, water, etc.) their relevance to one another, and how an
integrated systems approach optimizes overall demand management with impacts that
address energy efficiency, demand response, or smaller renewable energy systems.

2. Integration through technology content

Technologies discussed can be used to fulfill at least two of the three subjects of
Integrated Demand Side Management (EE, DR, DG). IDSM technology examples
would include dimming ballasts, Energy Management Systems, controls, or any
technology with a work paper that includes both kW and kWh savings.

Energy efficiency technologies result in permanent load reduction and are therefore not
demand response technologies. Demand response technologies have the ability to
respond to a demand response event for temporary load reduction. Distributed
generation technologies deliver power to an individual building or set of buildings.

WET-4

WE&T

Connections

Workforce
Education and
Training

Connections

Percent increase in educational collaboration* with partners. (Tracked and reported by
educational level K-8, 9-12, Community College, and University, by number of partners
operating in Title-1 communities,** and by number of collaboration incidences, including
collaborations bridging secondary audience to post-secondary opportunities.)

* Educational “collaboration” includes, but is not limited to seminars, outreach events
and consultations as needed. These collaborations include exchanges of monetary or
in-kind support and services (i.e., sharing meeting facilities, marketing/promotional
services, etc.).

** Title 1 community is defined as a ZIP code where a Title 1 school is located.

WET-5

WE&T

Connections

Workforce
Education and
Training

Connections

Percent of K-12 WET Connection program participants that are Title 1 schools.

WET-6

WE&T

Connections

Deleted

WET-7

WE&T

Connections

Workforce
Education and
Training

Connections

Number of post-secondary continuing education outreach partnerships* in WET
Connections.

* Post-secondary continuing education outreach partnerships include; organizations,
agencies, unions, non-profits that provide EE related training and career education to
disadvantaged young adults with barriers to education or employment, including minority
and low income young adults.
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Attachment 3.1 — Residential

PPM ID

Program

Sub-
Program

Metric

Metric
Type

2013-2014 Program Performance Metric Targets

PG&E

SCE

SDG&E

SCG

Percentage of customers that complete the Energy Advisor Survey 0.07% 0.12% 0.01%
RES-2.1 Residential Ene'rgy and/or create an action plan that then go on to participate in (a) Energy 2b ok o 2.82% e
Advisor . 1.0% 1.0% 0.5%
Upgrade California Subprogram
Percentage of-customers that complete the Energy Advisor Survey
. . Energy . . . 7.3% 17% o 0.3%
RES-2.2 Residential Advisor and/or create an action plan that then go on to participate in (b) other 2b 8.0%%+ 10.0% 0.4% 0.5%
resource programs
RES-3 Residential Plug Lload and [Within Home EnergylEﬁlmency Rebates, perpemage of program rebates 2a 2.5% 20.0% 8.0% 20.0%
Appliances [made through the point-of-sale process relative to all rebates
Within Home Energy Efficiency Rebates, percentage of participating
RES-4 Residential | P49 Load and stores located in hard-to-reach (HTR_)1 zip-codes relative to all program 22 40.0% 25.0% 30.0% 15.0%
Appliances |participating stores.** The data for this metric applies to rebates made
through the point of sale (POS) process.
MF EE Percentage of non-lighting measure savings as compared to the total EE 3.00
RES-5 Residential Rebates measures adopted in the MFEER program. (KWh for single-commodity 2a 65.0% 5'0% 40.0% N/A
10U and BTU for mixed-commodity IOU.) '
# participating
Plug Load and Within Business Consumer Electronics, the number of participating retailers/ 9
RES-6 Residential Ag liances retailers/resellers in the program, and the number of retail store locations 2a resellers N/A N/A N/A
PP by retailer participating in the program. i
# retail stores 341
RES-7 Residential Plug Lload and thm Bu5|ng5§ Consulrlner Elecqun{cs, the number of participating 2a 9 N/A N/A N/A
Appliances |retailers receiving detailing and training.
#of Ket 8 retailers
Within Business Consumer Electronics, the numbers and names of @ rtnar @
P fare. ; cinati actors: ;
RES-8 Residential Plug Lpad and _specmc types of market actors_(retallers, and buying groyps) participating 2 1 buying group N/A N/A N/A
Appliances |in the program and the approximate percent of all potential market actors o
that this represents. % of market 90.0%
actors
RES-15 Residential Plug Lload and W|}h|n the Appllanlce Recycling Progrqm, number of program appliance 2a 18,500 80,000 29,000 N/A
Appliances |units by year, appliance type, age (estimated), and size.
Energy Number of homes treated in the program. (Report by prescriptive*path.) 220
RES-16.1 Residential Upgrade 2a 660 2,600 Included with SCE
California  |* Includes both Basic Path and Home Upgrade projects 3100
Energy Number of homes treated in the program. (Report by performance
RES-16.2 Residential Upgrade ”‘h T in the program. (Report by p 2a 6,700 1,320 650 Included with SCE
california  |P® )
Energy
RES-17 Residential Upgrade Number of enrolled contracting firms participating in the program 2a 240 75 160 Included with SCE
California
Energy Average Ex-ante savings per home as reported (average kWh, therms
RES-18.1 Residential Upgrade . ! ! 2a Track and Report Track and Report Track and Report Track and Report
s kW) for performance path by climate zone
California
Energy Average Ex-ante savings per home as reported (average kWh, therms,
RES-18.2 Residential Upgrade kW) for prescriptive* path by climate zone 2a Track and Report Track and Report Track and Report Track and Report
California

* Includes both Basic Path and Home Upgrade projects




Attachment 3.1 — Residential

** PG&E targets for RES-2.1 and RES-2.2 represent targeted % of PG&E customers who received incentives in 2012-2014, following an Energy Advisor survey completed or action plan created in 2012.

'\'/II'?/‘;;:: 2013-2014 Program Performance Metric Targets
PPM ID Program Sulp- Metric PG&E SCE SDG&E SCG
Program
Prescriptive average Prescriptive average Prescriptive average
savings: savings: savings:
0.20 kW 1.12 kw 0.3 kw
Average and range of energy savings per home (prescriptive* and 100 kWh 249 kWh 397.2 kWh
Energy performance paths) 20 therms 64 therms 55.4 therms
RES-19 Residential Upgrade 2b Included with SCE
California  [* Prescriptive projects include both Basic Path and Home Upgrade Performance average Performance average Performance average
projects savings: savings: savings:
1.50 kw 4.12 kW 0.3 kw
1,000 kwh 2,443 kWh 2,898 kWh
220 therms 197 therms 262 therms
8y Number of homes not passing Quality Assurance/Quality Control review.
RES-20.1 Residential Upgrade - : 2a 5%-maximum 7% maximum 8% maximum Included with SCE
Califoraia
Energy Percentage of homes not passing Quality Assurance/Quality Control
RES-20-2 Residential Upgrade . Y Y 2a 5% maximum 7% maximum 8% maximum Included with SCE
A review, by IOU
California
Residential Number and percentage of committed CAHP participant homes (applied
NC-1 Residential New and accepted) with modeled, ex-ante savings exceeding 2008 T24 units 2a SEE TABLE SEE TABLE SEE TABLE SEE TABLE
- |(single family (SF) and multi-family (MF)) by 15%-19%, by 20%-29%, "RES-RNC_PGE" "RES-RNC_SCE" "RES-RNC_SDGE" "RES-RNC_SCG"
Construction
30%-39%, and 40+%.
Residential . . -
NC-2 Residential New Percentage of (current year SF CAHP program paid units)/ (SF building 22 SEE TABLE SEE TABLE SEE TABLE SEE TABLE
Construction permits within service territories from the previous year) "RES-RNC_PGE" "RES-RNC_SCE" "RES-RNC_SDGE" "RES-RNC_SCG"
Residential . . _—
NC-3 Residential New Percentage of (current year MF CAHP program paid units)/ (MF building 2a SEE TABLE SEE TABLE SEE TABLE SEE TABLE
Construction permits within service territories from the previous year) "RES-RNC_PGE" "RES-RNC_SCE" "RES-RNC_SDGE" "RES-RNC_SCG"
e Residential Res,\ildential Numl]Jer and perlcemage of QAHP participanll nlew homes verified® by b SEE TABLE SEE TABLE SEE TABLE SEE TABLE
- esidential ew 10Us' HERS which exceed Title 24 (T24) building standards (SF and MF) "RES-RNC_PGE" "RES-RNC_SCE" "RES-RNC_SDGE" "RES-RNC_SCG"
Construction |by 15%-19%, 20%-29%, 30%-39%, 40%-70%.
e residentia Res’\i‘demial Wilhir; ENERdGr:( STAR@ !\/Ianulfdatl:lulrce)ztiJ Homgs, lhelnumber pf ; 5 NIA SEE TABLE SEE TABLE SEE TABLE
- esidential ew manufactured housing units sold in IOU service territories (via retailers a "RES-RNC SCE" "RES-RNC SDGE" "RES-RNC SCG"
Construction |and/or manufacturers) participating in program - - -
et residentia Res,\lldentlal Within ENER?Y STAR® Manu_facture_? Homes, thﬁ r:ur::ber ar_1d ) , NIA SEE TABLE SEE TABLE SEE TABLE
- esidential ew percentage of participating projects utilizing: @ whole house incentive a "RES-RNC_SCE" "RES-RNC_SDGE" "RES-RNC_SCG"
Construction |for gas heat; (b) whole house incentive for electric heat
Percentage of HVAC contracting companies that are participating in
HVAC-3 Residential Resl\(}izgtlal statewide residential QI program as a share of the targeted market* 2a 1.0% 0.5% 1.0% 0.2%
> "Target market” defined as C20 licensed HVAC contracting companies
HVAC-4 Residential Residential Averagg percentage of “certmletli“ HVAF: techmqanswnhm each 2 20.0% 40.0% 10.0% 5.0%
HVAC contracting company that participates in the residential QI program.
HVAC-7.1 Residential Residential |Number of participating contractors in Residential Quality Maintenance 2a 130 15 12 5
HVAC program.




Attachment 3.1 — Residential

PPM ID

Program

Sub-
Program

Metric

Metric
Type

2013-2014 Program Cycle Program Performance Metric Targets

PG&E

SCE

SDG&E

SCG

Percentage of customers that complete the Energy Advisor Survey

RES-2.1 Residential /Eg\?irsgc?/r and/or create an action plan that then go on to participate in (a) Energy 2b 1.0%** 1.00% 2.82% 0.5%
Upgrade California Subprogram.
Ener Percentage of-customers that complete the Energy Advisor Survey
RES-2.2 Residential Advisgoyr and/or create an action plan that then go on to participate in (b) other 2b 8.0%** 10.0% 0.4% 0.5%
resource programs.
RES-3 Residential Plug Lload and [Within Home EnergylEﬁlmency Rebates, perpemage of program rebates 2a 2.5% 20.0% 8.0% 20.0%
Appliances |made through the point-of-sale process relative to all rebates.
Within Home Energy Efficiency Rebates, percentage of participating
stores located in hard-to-reach (HTR)® zip-codes relative to all program
RES-4 Residential | F1u9 boad and |participating stores.* 2a 40.0% 25.0% 30.0% 15.0%
Appliances
* The data for this metric applies to rebates made through the point of
sale (POS) process.
MF EE Percentage of non-lighting measure savings as compared to the total EE
RES-5 Residential Rebates measures adopted in the MFEER program. (KWh for single-commodity 2a 65.0% 5.0% 40.0% N/A
10U and BTU for mixed-commodity I0U.)
# participating
Plug Load and Within Business Consumer Electronics, the number of participating retailers/ 9
RES-6 Residential Ag liances retailers/resellers in the program, and the number of retail store locations 2a resellers N/A N/A N/A
PP by retailer participating in the program.
# retail stores 341
RES-7 Residential Plug Lpad and Wlthln Busmgs_s Consu_r_ner Electro_n!cs, the number of participating 2a 9 N/A N/A N/A
Appliances |retailers receiving detailing and training.
= aff e 8 retailers
Within Business Consumer Electronics, the numbers and names of e
RES-8 Residential Plug Lpad and ;peaﬁc types of market aclorsl(relallersy and buying groyps) participating 2b . 1 buying group N/A N/A N/A
Appliances |in the program and the approximate percent of all potential market actors o
that this represents. % of market 90.0%
actors
RES-15 Residential Plug Lpad and Wl_thln the Appllan_ce Recycling Progra_m, number of program appliance 2a 18,500 80,000 29,000 N/A
Appliances |units by year, appliance type, age (estimated), and size.
Energy Number of homes treated in the program. (Report by prescriptive*path.)
RES-16.1 Residential Upgrade 2a 3100 660 2,600 Included with SCE
California  |* Includes both Basic Path and Home Upgrade projects.
ENEIBY |\ mber of homes treated in th Report by perf,
RES-16.2 Residential Upgrade utrr? er of homes treated in the program. (Report by performance 22 6,700 1,320 650 Included with SCE
california ~ |P# )
Energy
RES-17 Residential Upgrade Number of enrolled contracting firms participating in the program 2a 240 75 160 Included with SCE
California
Energy Average Ex-ante savings per home as reported (average kWh, therms
RES-18.1 Residential Upgrade . ! ! 2a Track and Report Track and Report Track and Report Track and Report
o kw) for performance path by climate zone
California
Energy Average Ex-ante savings per home as reported (average kWh, therms,
RES-18.2 Residential Upgrade kW) for prescriptive* path by climate zone. 2a Track and Report Track and Report Track and Report Track and Report
California

* Includes both Basic Path and Home Upgrade projects.
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'\_/II_?;: 2013-2014 Program Cycle Program Performance Metric Targets
PPM ID Program - Metric PG&E SCE SDG&E SCG
Program
Prescriptive average Prescriptive average Prescriptive average
savings: savings: savings:
0.20 kW 1.12 kw 0.3 kw
Average and range of energy savings per home (prescriptive* and 100 kWh 249 kwWh 397.2 kWh
Energy performance paths). 20 therms 64 therms 55.4 therms
RES-19 Residential Upgrade 2b Included with SCE
California  |* Prescriptive projects include both Basic Path and Home Upgrade Performance average | Performance average | Performance average
projects. savings: savings: savings:
1.50 kw 4.12 kW 0.3 kW
1,000 kwh 2,443 kWh 2,898 kWh
220 therms 197 therms 262 therms
Energy Percentage of homes not passing Quality Assurance/Quality Control . . . .
RES-20 Residential Upgrade . 2a 5% maximum 7% maximum 8% maximum Included with SCE
N . review, by IOU
California
Residential Number and percentage of committed CAHP participant homes (applied
NC-1 Residential New and accepted) with modeled, ex-ante savings exceeding 2008 T24 units 2a SEE TABLE SEE TABLE SEE TABLE SEE TABLE
) (Single family (SF) and multi-family (MF)) by 15%-19%, by 20%-29%, "RES-RNC_PGE" "RES-RNC_SCE" "RES-RNC_SDGE" "RES-RNC_SCG"
Construction
30%-39%, and 40+%.
Residential id uni ildi EE TABLE EE TABLE EE TABLE EE TABLE
NC-2 Residential New Percentage of (current year SF CAHP program paid units)/ (SF building 2a S S S S
Construction permits within service territories from the previous year) "RES-RNC_PGE" "RES-RNC_SCE" "RES-RNC_SDGE" "RES-RNC_SCG"
Residential . . -
NC-3 Residential New Percentage of (current year MF CAHP program paid units)/ (MF building 2a SEE TABLE SEE TABLE SEE TABLE SEE TABLE
Construction permits within service territories from the previous year) "RES-RNC_PGE" "RES-RNC_SCE" "RES-RNC_SDGE" "RES-RNC_SCG"
donial Residential Numtl)er and per_centage of C_AHP participan_t new homes verified® by b SEE TABLE SEE TABLE SEE TABLE SEE TABLE
NC-4 Residential New _ 10Us' HERS which exceed Title 24 (T24) building standards (SF and MF) 2 "RES-RNC_PGE" "RES-RNC_SCE" "RES-RNC_SDGE" "RES-RNC_SCG"
Construction |by 15%-19%, 20%-29%, 30%-39%, 40%-70%.
e Residentil Residential Wlthll’; ENERdGhY STAR® Manulf:x_:tured Hom_es, the_nu_mber _of ; NIA SEE TABLE SEE TABLE SEE TABLE
- esidential New ) manufactured housing unn§ sold in !OU service territories (via retailers 2a "RES-RNC SCE" "RES-RNC SDGE" "RES-RNC SCG"
Construction |and/or manufacturers) participating in program - - -
ool Residential |Within ENERGY STAR® Maanaclure? Homes, lhﬁ r:un;ber arjd ) NIA SEE TABLE SEE TABLE SEE TABLE
NC-6 Residential New ) percentage of participating pro_]ects ytl izing: (a) w ole house incentive 2a "RES-RNC SCE" “RES-RNC SDGE" "RES-RNC SCG"
Construction |for gas heat; (b) whole house incentive for electric heat - - -
Percentage of HVAC contracting companies that are participating in
HVAC-3 Residential Rejl\iig“al statewide residential QI program as a share of the targeted market* 2a 1.0% 0.5% 1.0% 0.2%
I Residential [Average percentage of “certified” HVAC technicians within each o o o o
HVAC-4 Residential HVAC contracting company that participates in the residential QI program. 2b 200% 40.0% 10.0% 5.0%
HVAC-7.1 Residential Residential [Number of participating contractors in Residential Quality Maintenance 2a 130 15 12 5
HVAC program.

** PG&E targets for RES-2.1 and RES-2.2 represent targeted % of PG&E customers who received incentives in 2012-2014, following an Energy Advisor survey completed or action plan created in 2012.




Attachment 3.1.1 — Residential New Construction -PG&E

PG&E Residential New Construction PPMs: 2013-2014 Targets

PPM ID Program Sils Metric Metric 2013-2014 Program Targets
Program Type
T24 Participants # Total %
Number and percentage of SF 15% - 19% 3300 36.6%
committed CAHP participant homes G0
(applied and accepted) with ol A2t 3120 9000 34.1%
) ) Residential New |modeled, ex-ante savings SF 30%-39% 2490 27.7%
NC-1 Residential . . ; . 2a
Construction |exceeding 2008 T24 units (Single SF 40%+ 20 1.0%
family (SF) and multi-family (MF)) by ME 15%-19% o
15%-19%, by 20%-29%, 30%-39%, i 2250 46.8%
and 40+%. MF 20%-29% 1500 4800 31.2%
MF 30%-39% 850 17.7%
MF 40%+ 200 4.2%
Percentage of (current year SF 2013-14 Paid |23012'%3 %
; ; i ; ermits
NC-2 Residential Residential .New CAHP program pa.ld.unlts)/.(SF 2a
Construction  |building permits within service
territories from the previous year) 7,500 30,000 25%
Percentage of (current year MF
NC-3 Residential | Residential New |CAHP program paid units)/ (MF 2a 8,000 25,000 32%
Construction  [building permits within service
territories from the previous year)
CAHP New # Paid # H.E.RS %
Homes verified
SF 15% - 19% 2750 27501 100%
Number and percentage of CAHP SF 20%-29% 2500 2500]  100%
participant new homes verified” by 5 5
- Residential New |IOUs' HERS which exceed Title 24 SF 30%-39% 2000 2000] 100%
NC-4 Residential . e 2b
Construction  [(T24) building standards (SF and SF 40%+ 250 250 100%
g"g? bﬁ éf‘y%loi’% 20%-29%, 30%- MF 15%-19% 4000 4000]  100%
o TR MF 20%-29% 2000 2000|  100%
MF 30%-39% 1250 12501 100%
MF 40%+ 750 750  100%




Attachment 3.1.2 — Residential New Construction -SCE

SCE Residential New Construction PPMs: 2013-2014 Targets

PPM ID Program =l Metric Metric 2013-2014 Program Targets
Program Type
T24 Participants # Total %
SF 15% - 19% 224 32.0%
Number an_d_percentage of committed SF 20%-29% 245 200 35.0%
_ _ CAHP partlcllpant homes (applied an‘d SF 30%-39% 204 32.0%
NC-1 Residential Residential New |accepted) with modeled, ex-ante savings 2a SE400 .
Construction |[exceeding 2008 T24 units (Single family F 40%-+ 7 1.0%
(SF) and multi-family (MF)) by 15%-19%, by MF 15%-19% 1666 34.0%
20%-29%, 30%-39%, and 40+%. ME 20%-29% 2107 4000 43.0%
MF 30%-39% 931 19.0%
MF 40%+ 196 4.0%
Percentage of (current year SF CAHP 2013-14 Paid I23012-'1t3 %
. ’ Residential New |program paid units)/ (SF building permits ermits
NC-2 Residential : o - P . 2a
Construction |within service territories from the previous
300 27,410 1%
year)
Percentage of (current year MF CAHP
NC-3 Residential Residential lNew program p:?ud unlt_s)/ ‘(MF building permlts 2a 2.120 24,811 0%
Construction [within service territories from the previous
year)
CAHP New Homes # Paid # H.E.RS %
verified
SF 15% - 19% 96 96| 100%
Number and percentage of CAHP SF 20%-29% 105 105| 100%
Residential New participant new homes verified® by 10Us' SF 30%-39% 96 96| 100%
NC-4 Residential Construction |HERS which exceed Title 24 (T24) building 2b SE 40%+ 3 3l 100%
standards (SF and MF) by 15%-19%, 20%- ME 15%-199% -
29%, 30%-39%, 40%-70%. o- 9% 721 721] 100%
MF 20%-29% 912 912| 100%
MF 30%-39% 403 403| 100%
MF 40%+ 84 84| 100%
Within ENERGY STAR® Manufactured 2013-2014 Total
Residential New Homes, the number of manufactured
NC-5 Residential : housing units sold in IOU service territories 2a
Construction . .
(via retailers and/or manufacturers) 500
participating in program
Within ENERGY STAR® Manufactured # Gas % Elec %
Residential New Homes, the number of manufactured
NC-6 Residential : housing units sold in IOU service territories 2a
Construction ia retailers and/or manufacturers)
(via retailers ¢ utactu 500 30% 70%
participating in program




Attachment 3.1.3 — Residential New Construction -SCG

SCG Residential New Construction PPMs: 2013-2014 Targets

PPM ID Program Sub- Metric Metric 2013-2014 Program Targets
Program Type
T24 Participants # Total %
SF 15% - 19% 410 32.0%
Number and percentage of committed CAHP SF 20%-29% 448 35.0%
. . . 1280
participant homes (applied and accepted) with SF 30%-39% 410 32.0%
NC-1 Residential Residential _New quele(_:l, ex-ante_ savings exceed_lng 2908 T24 2a SE 200+ 13 10%
Construction  [units (Single family (SF) and multi-family (MF)) E :
by 15%-19%, by 20%-29%, 30%-39%, and MF 15%-19% 245 34.0%
40+%. MF 20%-29% 310 720 43.0%
MF 30%-39% 137 19.0%
MF 40%+ 29 4.0%
Percentage of (current year SF CAHP program 2013-14 2012:13 %
; ; Paid Permit
NC-2 Residential Residential _New paid units)/ (SF building permits within service 2a a ermes
Construction L .
territories from the previous year) 550 33,135 204
. . Percentage of (current year MF CAHP program
NC-3 Residential Residential _New paid units)/ (MF building permits within service 2a 310 33,508 1%
Construction o ;
territories from the previous year)
CAHP New Homes # Paid # HERS verified %
SF 15% - 19% 176 176 100%
Number and percengtage of CAHP participant SF 20%-29% 193 193 100%
S Residential New |n€W homes verified” by I0Us” HERS which SF 30%-39% 176 176 100%
NC-4 Residential Construction |€xceed Title 24 (T24) building standards (SF 2b SE 20%+ 6 6 100%
and MF) by 15%-19%, 20%-29%, 30%-39%,
MF 15%-19% 105 105 100%
40%-70%.
MF 20%-29% 133 133 100%
MF 30%-39% 59 59 100%
MF 40%+ 12 12| 100%
Within ENERGY STAR® Manufactured 2013-2014 Total
. . Residential New |Homes, the number of manufactured housing
NC-5 Residential . . . . o . . 2a
Construction  [units sold in IOU service territories (via retailers
and/or manufacturers) participating in program 100
Within ENERGY STAR® Manufactured # Gas % Elec %
. . Residential New |Homes, the number of manufactured housing
NC-6 Residential . . . . o . . 2a
Construction  [units sold in IOU service territories (via retailers
and/or manufacturers) participating in program 100 30% 70%




Attachment 3.1.4 — Residential New Construction —SDG&E

SDG&E Residential New Construction PPMs: 2013-2014 Targets

PPMID | Program Sub- Metric Metric 2013-2014 Program Targets
Program Type
T24 Participants # Total %
SF 15% - 19% 400 49.4%
Number and percentage of committed CAHP SF 20%-29% 300 37.0%
participant homes (applied and accepted) with SF 30%-39% 100 810 12.3%
NC-1 Residential Residential _New quele(_j, ex-ante_ savings exceed_lng 2908 T24 2a SE 200+ 10 12%
Construction  [units (Single family (SF) and multi-family (MF)) E :
by 15%-19%, by 20%-29%, 30%-39%, and MF 15%-19% 600800 46.2%
40+%. MF 20%-29% 450-600 1300 34.6%
MF 30%-39% 200-250 1730 15.4%
MF 40%+ 50 3.8%
P " ¢ ; SE CAHP 2013-14 2012-13 %
. . Residential New | ¢ oo -2d€ O (Cur.'e’? year sr LAHE program Paid Permits
NC-2 Residential . paid units)/ (SF building permits within service 2a
Construction - f
territories from the previous year) 300 500 27410 4,608 1% 11%
Residential New Percentage of (current year MF CAHP program
NC-3 Residential . paid units)/ (MF building permits within service 2a 2120 2,000 | 24811 5,456 9% 37%
Construction o ;
territories from the previous year)
CAHP New Homes # Paid # HERS verified %
SF 15% - 19% 96 160 96 160 100%
Number and pe-r(-:engtage of CAHP partlc!pant SF 20%-29% 105 190 105 190 100%
S Residential New |N€W homes verified” by I0Us” HERS which SF 30%-39% 96 140 96 140 100%
NC-4 Residential Construction |€xceed Title 24 (T24) building standards (SF 2b SE 40%+ 3 10 3 10 100%
and MF) by 15%-19%, 20%-29%, 30%-39%, o o
40%-70%. MF 15%-19% 721 700 721 700[  100%
MF 20%-29% 912 900 912 900 100%
MF 30%-39% 403 350 403 350 100%
ME4070m 84 50 84 50|  100%
Within ENERGY STAR® Manufactured _ 2013-2014 Total
Residential New Homes, the number of manufactured housing
NC-5 Residential . units sold in 10U service territories (via 2a
Construction ) T
retailers and/or manufacturers) participating in
program 20
Within ENERGY STAR® Manufactured # o S
Residential New |omes: the number of manufactured housing BB e Cepl
NC-6 Residential . units sold in 10U service territories (via 2a
Construction ) T
retailers and/or manufacturers) participating in 20 30% 20%
program ° 0




Attachment 3.1.4 — Residential New Construction —SDG&E

SDG&E Residential New Construction PPMs: 2013-2014 Targets

PPMID | Program Sub- Metric Metric 2013-2014 Program Targets
Program Type
T24 Participants # Total %
SF 15% - 19% 400 49.4%
Number and percentage of committed CAHP SF 20%-29% 300 37.0%
participant homes (applied and accepted) with SF 30%-39% 100 810 12.3%
NC-1 Residential Residential _New quele(_:l, ex-ante_ savings exceed_lng 2908 T24 2a SE 200+ 10 12%
Construction  [units (Single family (SF) and multi-family (MF)) E :
by 15%-19%, by 20%-29%, 30%-39%, and MF 15%-19% 800 46.2%
40+%. MF 20%-29% 600 1730 34.6%
MF 30%-39% 250 15.4%
MF 40%+ 80 3.8%
P ¢ ¢ ; SE CAHP 2013-14 2012-13 %
. . Residential New | ccnage o (cur_rerj year 5= LAMT program Paid Permits
NC-2 Residential . paid units)/ (SF building permits within service 2a
Construction - .
territories from the previous year) 500 4,608 11%
. . Percentage of (current year MF CAHP program
NC-3 Residential Residential _New paid units)/ (MF building permits within service 2a 2,000 5,456 37%
Construction o ;
territories from the previous year)
CAHP New Homes # Paid # HERS verified %
SF 15% - 19% 160 160 100%
Number and percengtage of CAHP participant SF 20%-29% 190 190 100%
S Residential New |n€W homes verified” by I0Us” HERS which SF 30%-39% 140 140 100%
NC-4 Residential Construction |€%ceed Title 24 (T24) building standards (SF 2b SE 20%+ o 0 100%
and MF) by 15%-19%, 20%-29%, 30%-39%, o o
MF 15%-19% 700 700 100%
40%-70%.
MF 20%-29% 900 900 100%
MF 30%-39% 350 350 100%
MF 40%+ 50 50| 100%
Within ENERGY STAR® Manufactured _ 2013-2014 Total
Residential New Homes, the number of manufactured housing
NC-5 Residential . units sold in 10U service territories (via 2a
Construction ) T
retailers and/or manufacturers) participating in
program 20
Within ENERGY STAR® Manufactured # o S
Residential New | 0mes: the number of manufactured housing BB e Cepl
NC-6 Residential . units sold in 10U service territories (via 2a
Construction ) T
retailers and/or manufacturers) participating in 0 o
program 20 30% 70%




Attachment 3.2 — Commercial, Industrial and Agricultural

PPM ID

CIA-1

Program

CIA combined

Sub-
Program

CIA

Metric

Number and percent (relative to all eligible customers) of
commercial, industrial and agricultural customers participating
in sub-programs (NRA, Deemed, Calculated, and CEI) by
NAICS code, by size (+/- 200 kW per yr or +/- 50K therms per
yr), and by Hard to Reach (HTR)*

*“HTR” is as defined in the EE Policy Manual

Metric
Type

2a

2013-2014 Program Performance Metric Targets

PG&E

SCE

SDG&E

SCG

| A

12,581

661

763

11,785

1,815

420

7,000

34 11

3,058

845

150

CIA-2

CIA combined

CEl

Number and percent of commercial, industrial, and agricultural
CEl participants (disaggregated by mid-size/large customers
for electric utilities*) that meet short-term (2013-2014)
milestones as identified by their long term energy plans.

* Midsize customers are defined as those facilities that have a
demand of 200-500 kW and large size customers are those
facilities that exceed a demand of 500 kW.

2b

13

17

12

17

CIA-3

CIA combined

CEl

Implement lessons learned, best practices from the 2010-2012
cycle for the CEI program. (Y/N)

* Data source: Process evaluation of California’s Continuous
Energy Improvement Pilot Program conducted by The Cadmus|
Group Inc., published October 26, 2012

2b

CIA-4

CIA combined

CEl

Number and percent of commercial, industrial and agricultural
customers that created an energy plan via CEIl will be tracked
by program.

2b

13

17

12

17

CIA-5

CIA combined

Energy
Advisor

Number and percent of commercial, industrial, and agricultural
customers receiving non-residential audits by segment.

2b

7,400

600

3,000

10,900

1,650

140

2,607

53 3

1,425

847

128

CIA-6

CIA combined

Energy
Advisor

For commercial, industrial, and agricultural customers who
received audits, the number and percent of audits which
successfully converted to customer participation in IOU
programs over the three year useful life of the audit.*

* Only audits which have been active for the full useful life
period of three calendar years will be reported.

2b

20.0%

20.0%

20.0%

18.4%

10.4%

25.6%

20.00%

25.00% | 25.00%

11%

15%

30%

CIA-7

Deemed
Incentives

Number and percent of new, improved, or ETP measures*
installed in the commercial, industrial and agricultural
programs.

* “ETP measure” defined as ET measures first introduced into
the EE portfolio since January 1, 2006

2a

158

60

60

1,565

108

58

1,388

25 4

106

CIA-8

CIA combined

Calculated
Incentives

Number and percent of new, improved, or ETP measures
installed in completed calculated projects.

2a

148

20

16

10

92




Attachment 3.2 — Commercial, Industrial and Agricultural

PPM ID

CIA-9

Program

CIA combined

Sub-
Program

Calculated
Incentives

Metric

Number, percent, and ex-ante savings from commercial,
industrial and agricultural sector of projects with ETP
measures* included.

* “ETP measure” defined as ET measures first introduced into
the EE portfolio since January 1, 2006

Number and percent of Direct Install participants that

Metric
Type

2b

2013-2014 Program Performance Metric Targets

PG&E

SCE

SDG&E

SCG

C | A

57 20 84

31 9 0

89 6 1

For the Savings By Design program, average site energy

- i i 1,137 68 5,627 n
Comm-2 | Commercial | Direct Install participate in other resource programs or OBF. 2b ’ ' 2
Comm-3 | Commercial | Direct Install l(\l|_:11r_an;er and percent of participants that are hard to reach 2 2,318 4,200 874 n/a

* For 2013, this metric will be based on 2008 T-24 code
requirements and for 2014, will focus on the new 2013 T-24
code requirements

) Calculated |install, ex-ante (kBtu/sq ft-yr and demand (kW/sq ft) for
NC-7 Commercial Incentives _|Participating commercial new construction by building type and 2b Track and Report Track and Report Track and Report Track and Report
climate zone
For the Savings By Design program, percentage of committed
participating Whole Building Approach projects that are
expected to reach a minimum of 40% less energy than 2008
T24 codes requirements
NC-8 Commercial i}aclgﬁiiavt:g q 2b Track and Report Track and Report Track and Report Track and Report

Ind-1.1

Industrial

Industrial

Number of first time* participants in energy efficiency
programs. (Report disaggregate data by sub-program)

* "First time” means customer has not participated in energy
efficiency programs since December 31, 2005.

2b

1211

1500

162

HVAC-1 | Commercial Commercial The number of gnltg, n tons 'f)f capgcny, that are incentivized 2a 70,000 tons 100,000 tons 2,500 tons N/A
HVAC in the commerecial distributor incentive program
The distributor stocking percentage of units eligible for the
. Commercial [commercial distributor incentive program. (Note: Assumes
HVAC-2 | Commercial HVAC availability of individual distributor data and/or aggregated data 2 TBD TBD TBD TBD
from HARDI.)
Percentage of HVAC contracting companies that are
participating in statewide commercial QI program as a share of
ial [the targeted market*
HVAC-5 | Commercial C"m“:éc'a' 9 2a 0.7% 0.15% 0.1% 0.1%
* "Target market” defined as C20 licensed HVAC contracting
companies in CA.
c ial Average percentage of “certified” HVAC technicians within
HVAC-6 | Commercial ommercial loach contracting company that participates in the commercial 2b 20.0% 20.0% 10.0% 10.0%
HVAC
QI program.
HVAC-7 . commercial [Number of participating contractors in Commercial Quality
(Com) Commercial HVAC Maintenance program. 2a 80 90 20 10

844




Attachment 3.2 — Commercial, Industrial and Agricultural

PPM ID

Ind-1.2

Program

Industrial

Sub-
Program

Industrial

Metric

Percent of first time* participants in energy efficiency
programs. (Report disaggregate data by sub-program)

* "First time” means customer has not participated in energy
efficiency programs since December 31, 2005.

Number of first time* participants in energy efficiency
programs. (Report disaggregate data by sub-program)

Metric
Type

2b

2013-2014 Program Performance Metric Targets

SCE

SDG&E

C

| A

88%

69.5%

50.0%

66.9%

Ag-1.1 Agricultural | Agricultural 2b 1,352 606 19 208
* "First time” means customer has not participated in energy
efficiency programs since December 31, 2005.
Percent of first time* participants in energy efficiency
programs. (Report disaggregate data by sub-program)
i 1 0, 0, 0, 0,
Ag-1.2 Agricultural | Agricultural | »rirst time” means customer has not participated in energy 2b 86.0% 42.1% 60.0% 61.0%
efficiency programs since December 31, 2005.
. Energy |Percent of agricultural pump tests that lead to a repair or 0 0 o o
Ag-2 Agricultural Advisor  |replacement. 2b 3.3% 23.9% 5% 3.7%




Attachment 3.3 — Lighting

2013-2014 Program Performance Metric Targets
PPMID | Program Prﬁ;'ﬁ’ém Metric "4‘;”2’ PGEE SCE SDG&E
2013: 2013: 2013:
Basic/Advanced split* Basic/Advanced split* Basic/Advanced split*
Qty: <40%/>60% Qty: <40%/>60% Qty: <40%/>60%
By product type, percent KW/kWh/Quantity of incented KW: <40%/>60% KW: <40%/>60% KW: <40%/>60%
Primar products under the Basic Lighting grouping (bare spiral, KWh: <40%/>60% KWh: <40%/>60% KWh: <40%/>60%
RES-9 Lighting Lightin; non dimmable CFLs <=30w) and Advanced Lighting 2a
grouping (other products such as covered CFLs, LED, 2014: 2014: 2014:
fixtures). Basic/Advanced split Basic/Advanced split Basic/Advanced split
Qty: <20%/>80% Qty: <20%/>80% Qty: <20%/>80%
KW: <20%/>80% KW: <20%/>80% KW: <20%/>80%
KWh: <20%/>80% KWh: <20%/>80% KWh: <20%/>80%
Perce_nt of produc_ts mcenteq under the Basic Lighting > 25%* of products incented in HTR zip-codes.
grouping (bare spiral, non dimmable CFLs <=30w) and
Advanced Lighting grouping (other products such as * |OU 2013-14 targets are below 2010-12 historical performance, reflecting Strategic Plan
covered CFLs, LED, fixtures) by distribution channel* guidance to phase out basic CFL products. The IOUs’ new programmatic approach
N Primary  |and by hard-to-reach (HTR)** zip-codes. resulted in a significant change in measures mixes and sales channels in 2013-14 that are
RES-10 Lighting - 2a . ) o _
Lighting not applicable for comparison to historical HTR performance. This is due to the presence
*Distribution channels” are as defined in 06-08 of a number of variables that skew comparability, such as restrictions on certain products
Upstream Lighting Study not previously restricted, increased emphases on certain products that do not fit the profile
of most hard-to-reach retailers, and the need to maintain geographical balance.”
**HTR” is as defined in the EE Policy Manual
Rest | Lgwng | S | nto encourage prompt nstalaion of GFLe a5 | 2 v v v
Update the Lighting Solution Workbook using available
LMT-1 Lighting LMT information from 10Us, Energy Division and external 2b Update and provide with the 2014 June LMT Report
parties. (Y/N)
LMT-2 Lightin LMT Provide an update on the pipeline plans from this 28 Update annually and provide with the June 2013 LMT Report and
gnting program in the annual June LMT Report. (Y/N) June 2014 LMT Report
Update the Lighting Activity Workbook using available
I information from 10Us, Energy Division and external . .
LMT-3 Lightin LMT . ) : 2b Update end of cycle and provide with June 2014 LMT Report
gnting parties, and submit at the end of the 2013-2014 cycle. P Y P P
(Y/N)
LMT-4 Lighti LMT NU(;T]ktJedl’ of EE |Igh|ttll’lgf Ir_n'\;{a_surt(‘es‘taddedargr;oved, or d 2 Track and report in the June 2013 LMT Report and
- ighting updated as a result o activities and influence, an a June 2014 LMT Report
reported in annual LMT June Report




Attachment 3.3 — Lighting

PPM ID

Program

Sub-
Program

Metric

By product type, percent kW/kWh/Quantity of incented
products under the Basic Lighting grouping (bare spiral,

2013-2014 Program Performance Metric Targets

Metric
Type

PG&E SCE SDG&E

2013:
Basic/Advanced split*
Qty: <40%/>60%
KW: <40%/>60%
KWh: <40%/>60%

2013:
Basic/Advanced split*
Qty: <40%/>60%
KW: <40%/>60%
KWh: <40%/>60%

2013:
Basic/Advanced split*
Qty: <40%/>60%
KW: <40%/>60%
KWh: <40%/>60%

reported in annual LMT June Report

RES-9 Lighting Eg?ﬁ%’ non dimmable CFLs <=30w) and Advanced Lighting 2a
grouping (other products such as covered CFLs, LED, 2014: 2014 2014
fixtures). Basic/Advanced split Basic/Advanced split Basic/Advanced split
Qty: <20%/>80% Qty: <20%/>80% Qty: <20%/>80%
KW: <20%/>80% KW: <20%/>80% KW: <20%/>80%
KWh: <20%/>80% KWh: <20%/>80% KWh: <20%/>80%
Perce_nt of produc_ts incenteq under the Basic Lighting > 25%* of products incented in HTR zip-codes.
grouping (bare spiral, non dimmable CFLs <=30w) and
Advanced Lighting grouping (other products such as * |OU 2013-14 targets are below 2010-12 historical performance, reflecting Strategic Plan
covered CFLs, LED, fixtures) by distribution channel* guidance to phase out basic CFL products. The IOUs’ new programmatic approach
RES-10 Lihti Primary  [and by hard-to-reach (HTR)** zip-codes. 2 resulted in a significant change in measures mixes and sales channels in 2013-14 that are
) ighting Lighting a not applicable for comparison to historical HTR performance. This is due to the presence
*Distribution channels” are as defined in 06-08 of a number of variables that skew comparability, such as restrictions on certain products
Upstream Lighting Study not previously restricted, increased emphases on certain products that do not fit the profile
of most hard-to-reach retailers, and the need to maintain geographical balance.”
*HTR” is as defined in the EE Policy Manual
Update the Lighting Solution Workbook using available
LMT-1 Lighting LMT information from 10Us, Energy Division and external 2b Update and provide with the 2014 June LMT Report
parties. (Y/N)
LMT-2 Lighting LMT Provide an update on the pipeline plans from this 23 Update annually and provide with the June 2013 LMT Report and
program in the annual June LMT Report. (Y/N) June 2014 LMT Report
Update the Lighting Activity Workbook using available
_ information from 10Us, Energy Division and external . .
LMT-3 Lightin LMT . ) : 2b Update end of cycle and provide with June 2014 LMT Report
gnting parties, and submit at the end of the 2013-2014 cycle. P Y P P
(YIN)
Number of EE lighting measures added, removed, or .
A - o ' Track and report in the June 2013 LMT Report and
LMT-4 Lighting LMT updated as a result of LMT activities and influence, and 2a P P

June 2014 LMT Report




Attachment 3.4 — Codes and Standards

PPM ID

Program

Sub-

Metric

Number of Residential and Commercial CASE studies, as defined in Building
Standards Objectives 1 & 2 for which adoption by the CEC is anticipated by
the 10Us, targeting efficient technologies practices and design in each of the
following areas: lighting; HVAC; envelope; water heating; and cross-cutting

Metric
Type

Statewide 2013
2014 Target

Comment

Proiram

Statewide target was revised in September 2013 following

%
cs-1 Codes & Building Codes |measures in support of the following: 2 & new information from the CEC about the 2016 code cycle.
Standards Advocacy |(a) Integrated Design, including data management and automated diagnostic 20 This target refers to number of CASE study proposals to
systems, with emphasis on HVAC aspects of Whole Building, be docketed.
(b) ZNE technologies, practices, and design in Residential Sector,
(c) Peak efficient technologies including plug loads and HVAC technologies,
(d) Advanced Lighting Technologies
Aopll Number of draft CASE Studies, as defined in Appliance Standards Objective
Codes & ppliance 11 - developed as mutually agreed upon by the CEC and IOUs in support of
CS-2 Standards : - A - 2b 10
Standards Advocacy plug loads, refrigeration, advanced lighting, and/or other technologies that are
adopted by the CEC, within authorized budget.
Codes & c i The Statewide C&S team will target at least 60 classroom-
CS-3 odes ompliance 1\ mper of role-based, Title 24, training sessions delivered. 2b 60 based Standards Essentials courses throughout the IOUs'
Standards Improvement - N
service territorities in 2013-14
Number of jurisdictions in IOU Service territories with CEC-approved legally TBD* Target of 12 jurisdictions statewide by the end of 2014 from a
Codes & Reach Codes . . . R combination of residential and nonresidential Reach Codes is
Cs-4 enforceable Reach Codes in residential and/or commercial sectors as a result 2b . - - :
Standards (RC) A contingent on availability of CEC-certified compliance software
of the RC sub-program activities. 12

by the end of 2013.




Attachment 3.4 — Codes and Standards

PPM ID

Program

Codes &

Sub-

Building Codes

Metric

Number of Residential and Commercial CASE studies, as defined in Building
Standards Objectives 1 & 2 for which adoption by the CEC is anticipated by
the 10Us, targeting efficient technologies practices and design in each of the
following areas: lighting; HVAC; envelope; water heating; and cross-cutting
measures in support of the following:

Metric
Type

Statewide 2013
2014 Target

Comment

Proiram

Statewide target was revised in September 2013 following
new information from the CEC about the 2016 code cycle.

sub-program activities.

cs1 Standards Advocacy  |(a) Integrated Design, including data management and automated diagnostic 2b 20 This target refers to number of CASE study proposals to
systems, with emphasis on HVAC aspects of Whole Building, be docketed.
(b) ZNE technologies, practices, and design in Residential Sector,
(c) Peak efficient technologies including plug loads and HVAC technologies,
(d) Advanced Lighting Technologies
) Number of draft CASE Studies, as defined in Appliance Standards Objective
Codes & Appliance 1, developed as mutually agreed upon by the CEC and IOUs in support of
CS-2 Standards : - N ) 2b 10
Standards Advocacy plug loads, refrigeration, advanced lighting, and/or other technologies that are
adopted by the CEC, within authorized budget.
Codes & compli The Statewide C&S team will target at least 60 classroom-
Cs-3 s odes OMPUANCE I\ mber of role-based, Title 24, training sessions delivered. 2b 60 based Standards Essentials courses throughout the I10Us'
tandards Improvement . NN
service territorities in 2013-14
Number of jurisdictions in IOU Service territories with legally enforceable Target of 12_Jur|§d|ct|0ns _state\_/wde by the en_d of .2014
CS-4 Codes & Reach Codes Reach Codes in residential and/or commercial sectors as a result of the RC 2b 12 from a combination of residential and nonresidential
Standards (RC) Reach Codes is contingent on availability of CEC-certified

compliance software by the end of 2013.




Attachment 3.5 — Emerging Technologies Program

Sub- Metric 2013-2014 Program Cycle Quantitative Targets
PPM ID Program S o
: Metric yp PG&E | SCE | SDG&E | SCG
The cumulative number of new “preven” ETP-recommended measures that are
adopted* each year into the EE Portfolio from-2010-forward-— 2b
Emerging
- : ) . ) Tracked and ted th h the ETP datab
ET-1 Technologies Core * “Adoptedien” means measure is available to end-use customers through 10U racked and reported through the alabase
. . - f : 2a
programs with a unique portfolio ID. Adoption of a measure may be attributed to
one or more ET sub-programs.
Potential annual energy impacts** (energy savings and demand reduction) of the
adepted ETP-recommended measures that are adopted* each year into the EE
portfolio frem-2010-ferward.
Emergin 25
ET-2 ging Core Tracked and reported through the ETP database
Technologies 2a
programs with a unique portfolio ID. Adoption of a measure may be attributed to
one or more ET sub-programs.
Number of technology assessment projects eempleted initiated each year, including
but not limited to each of the following: 2b
Emerging Technology (a) Advanced HVAC technologies
ET-3 : . - . 22 34 8 12
Technologies Assessment (b) High efficiency plug loads and appliances
L . 2a
(c) Advanced lighting technologies
(d) Other
Number of new-performance-specifications-and Cases*p da
of TDS sub-program j * .
_ Technology technology development support projects* conducted 28
Emerging 1 1
ET-7 7 Development . . . . 2 18
Technologies Support *“Use Cases” describe the need for a technology or application. 2a 2 2
PP * Excludes TRIO. Projects initiated but not yet completed will be included in this
metric.
_ Technology Number of technology introduction support projects* conducted. 28
Emerging Introduction 8 6 2 2
ET-11 | Technologies Support * Excludes TRIP. Projects initiated but not yet completed will be included in this 2a
PP metric.
Emerain Technology
ET-12 ging Introduction Number of TRIP solicitations carried out for 2013-2014. 2a 1 3 1 1
Technologies Support




Attachment 3.5 — Emerging Technologies Program

2013-2014 Program Cycle Quantitative Targets

PPMID | Program Pri;tr’am "4%::
Metric PG&E SCE SDG&E SCG
By end of cycle, 77% of the target audience who voluntariy respond
will self-report an increase in knowledge about the emerging
Self-reported increase in knowledge among audiences or participants of technology being demonstrated or showcased.
Demonstrations or Showcases open to the public.
ET-13.1 Emerging Core 2a Note: This number comes from limited data gathered in the 2010-
’ Technologies Note: Data for this metric will be gathered by ETP throughout the year. The final 2012 ETP evaluation, gathered from one demonstration project (by
number reported will be unweighted overall average of each project's average SDG&E). During 2013-2014, the I0Us will continue to gather data
participant-reported increase in knowledge. on what variance can be expected from project to project. This
number from one project may not be representative of what can be
expected across all projects.

Gather baseline data for self-reported increase in knowledge among audiences or

participants of Scaled Field Placements. (Y/N)

Emerging
ET-13.2 Technologies Core Note: Data for this metric will be gathered by ETP throughout the year. The final 28 ves ves ves ves

number reported will be unweighted overall average of each project's average

participant-reported increase in knowledge.
By end of cycle: 64% of TRIO attendees who voluntarily respond
will self-report an increase in understanding on how to do business
with the IOUs.

ET-14 Emerging Dl?/cer:gg:ﬁg{\t Percent of Qttendees who volunt_arily res_pond and self-report an increase in 2a Note: This number comes from the 2010-2012 ETP evaluation
Technologies understanding on how to do business with the I0Us. (TRIO)
Support report. However, because there are a number of repeat attendees

who use TRIO as networking opportunities, this number may drop
as TRIO matures and successfully reaches an increasing
proportion of the TRIO target population over time.




Attachment 3.5 — Emerging Technologies Program

PPM ID

Program

Sub-
Program

Metric

The cumulative number of new ETP-recommended measures that are adopted*
each year into the EE Portfolio.

Metric
Type

2013-2014 Program Cycle Quantitative Targets

PG&E SCE SDG&E SCG

Technologies

Note: Data for this metric will be gathered by ETP throughout the year. The final
number reported will be unweighted overall average of each project's average
participant-reported increase in knowledge.

Emerging
- : ) . Tracked and ted th h the ETP datab
ET-1 Technologies Core * “Adopted” means measure is available to end-use customers through IOU 2a racked and reported through the alabase
programs with a unique portfolio ID. Adoption of a measure may be attributed to
one or more ET sub-programs.
Potential annual energy impacts (energy savings and demand reduction) of the
ETP-recommended measures that are adopted* each year into the EE portfolio.
Emerging
- : ) ) Tracked and ted th h the ETP datab
ET-2 Technologies Core * “Adopted” means measure is available to end-use customers through IOU 2a racked and reported through the atabase
programs with a unique portfolio ID. Adoption of a measure may be attributed to
one or more ET sub-programs.
Number of technology assessment projects initiated each year, including but not
limited to each of the following:
Emerging Technology (a) Advanced HVAC technologies
- : : - ) 22 34 8 12
ET-3 Technologies Assessment (b) High efficiency plug loads and appliances 2a
(c) Advanced lighting technologies
(d) Other
i -
Emering Technology Number of technology development support projects* conducted.
- : ) - . . - 2 18 2 2
ET-7 Technologies De;ilopg:tent * Excludes TRIO. Projects initiated but not yet completed will be included in this 2a
pp metric.
Emerging Technology Number of technology introduction support projects* conducted.
- : i ) — . . s 8 6 2 2
ET-11 Technologies Int;zduc;t::)n * Excludes TRIP. Projects initiated but not yet completed will be included in this 2a
pp metric.
Emerain Technology
ET-12 ging Introduction Number of TRIP solicitations carried out for 2013-2014. 2a 1 3 1 1
Technologies
Support
By end of cycle, 77% of the target audience who voluntariy
respond will self-report an increase in knowledge about the
Self-reported increase in knowledge among audiences or participants of emerging technology being demonstrated or showcased.
Demonstrations or Showcases open to the public.
ET-13.1 Emerging Core 2a Note: This number comes from limited data gathered in the 2010

2012 ETP evaluation, gathered from one demonstration project
(by SDG&E). During 2013-2014, the IOUs will continue to gather
data on what variance can be expected from project to project.
This number from one project may not be representative of what
can be expected across all projects.




Attachment 3.5 — Emerging Technologies Program

2013-2014 Program Cycle Quantitative Targets

Metric
- Type
PPMID | Program - Metric yp PG&E SCE SDG&E SCG
Program
Gather baseline data for self-reported increase in knowledge among audiences or
participants of Scaled Field Placements. (Y/N)
Emerging
-13. : . L ) Y Y Y Y
ET-13.2 Technologies Core Note: Data for this metric will be gathered by ETP throughout the year. The final 2a es es es es
number reported will be unweighted overall average of each project's average
participant-reported increase in knowledge.
By end of cycle: 64% of TRIO attendees who voluntarily respond
will self-report an increase in understanding on how to do
business with the 10Us.
Emerging Technology Percent of attendees who voluntarily respond and self-report an increase in
ET-14 Technoloai Development derstandi how to do busi ith the 10Us. (TRIO 2a Note: This number comes from the 2010-2012 ETP evaluation
echnologies Support understanding on how 1o do business wi € s ( ) report. However, because there are a number of repeat

attendees who use TRIO as networking opportunities, this
number may drop as TRIO matures and successfully reaches an
increasing proportion of the TRIO target population over time.




Attachment 3.6 — Workforce Education and Training

. 2013-2014 Program Performance
Metric

- Metric Targets
Sub Type J

PPM ID Program Program Metric PG&E | SCE |SDG&E| SCG

Number of collaborations* with partners**. (Tracked and reported by and number
of partners and partner type.)

* “Collaboration” includes, but is not limited to seminars, outreach events and
Workforce - . :
Education consultations as needed. These collaborations include exchanges of monetary or
WET-1 and Centergies in-kind support and services (i.e., sharing meeting facilities, marketing/promotional 2b Track and Report
services, etc.).

Training
** Partners include, but are not limited to professional organizations, trade
associations/apprenticeship programs, CBO’s, community colleges, and
universities.
Number of collaborations* with organizations serving underserved communities.**
* “Collaboration” includes, but is not limited to seminars, outreach events and
Workforce - . .
Education consultations as needed. These collaborations include exchanges of monetary or
WET-2 and Centergies in-kind support and services (i.e., sharing meeting facilities, marketing/promotional 2b Track and Report
- services, etc.).
Training

** Underserved communities include, but are not limited to, people who are low-
income, minority, military veterans, and/or live in geographically remote areas.




Attachment 3.6 — Workforce Education and Training

. 2013-2014 Program Performance
Metric

Sub- Type Metric Targets
PPM ID | Program | Program Metric PG&E | SCE |SDG&E| sScG

Increase percentage of classes with integrated content over 2013 baseline.

* |f a training program meets either or both of the criteria below, the programs are
classified as “integrated”:

1. Integration through a balance of building systems content
Course content includes material on at least two building systems (i.e. mechanical,
building envelope, lighting, solar, water, etc.) their relevance to one another, and
how an integrated systems approach optimizes overall demand management with
Workforce impacts that address energy efficiency, demand response, or smaller renewable
Education _ energy systems. _
WET-3 Centergies 2b Increase % over 2013 baseline
and .
Training 2. Integratl_on th_rough technology content _ _
Technologies discussed can be used to fulfill at least two of the three subjects of
Integrated Demand Side Management (EE, DR, DG). IDSM technology examples
would include dimming ballasts, Energy Management Systems, controls, or any
technology with a work paper that includes both kW and kWh savings.

Energy efficiency technologies result in permanent load reduction and are
therefore not demand response technologies. Demand response technologies
have the ability to respond to a demand response event for temporary load
reduction. Distributed generation technologies deliver power to an individual
building or set of buildings.




Attachment 3.6 — Workforce Education and Training

2013-2014 Program Performance

Sub- 'Yll'?/tp:olec Metric Targets
PPM ID | Program | Program Metric PG&E | SCE |SDG&E] SCG
Percent increase in educational collaboration* with partners. (Tracked and
reported by educational level K-8, 9-12, Community College, and University, by
number of partners operating in Title-1 communities,** and by number of 10% increase over 2012
collaboration incidences, including collaborations bridging secondary audience to
Workforce post-secondary opportunities.)
Education .
WET-4 and Connections |, Educational “collaboration” includes, but is not limited to seminars, outreach 2b
Training events and consultations as needed. These collaborations include exchanges of
monetary or in-kind support and services (i.e., sharing meeting facilities,
marketing/promotional services, etc.). 520 174 280 178
** Title 1 community is defined as a ZIP code where a Title 1 school is located.
Workforce
Education . . - .
WET-5 and Connections |Percent of K-12 WET Connection program participants that are Title 1 schools. 2a 50%
Training
Number of post-secondary continuing education outreach partnerships* in WET
Workforce Connections.
Education . I . L
WET-7 and Connections |* Post-secondary continuing education outreach partnerships include; 2a 29 3 3 2
Training organizations, agencies, unions, non-profits that provide EE related training and

career education to disadvantaged young adults with barriers to education or
employment, including minority and low income young adults.




Attachment 3.6 — Workforce Education and Training

2013-2014 Program Performance

Sub- I\_/ll_etr;c Metric Targets
PPM ID Program Program Metric yp PG&E SCE | SDG&E | SCG
Number of collaborations* with partners**. (Tracked and reported by and number
of partners and partner type.)
* “Collaboration” includes, but is not limited to seminars, outreach events and
Workforce - . -
Education consultations as needed. These collaborations include exchanges of monetary or
WET-1 and Centergies in-kind support and services (i.e., sharing meeting facilities, marketing/promotional 2b Track and Report
L services, etc.).
Training
** Partners include, but are not limited to professional organizations, trade
associations/apprenticeship programs, CBO’s, community colleges, and
universities.
Number of collaborations* with organizations serving underserved communities.**
* “Collaboration” includes, but is not limited to seminars, outreach events and
Workforce - . :
Education consultations as needed. These collaborations include exchanges of monetary or
WET-2 and Centergies in-kind support and services (i.e., sharing meeting facilities, marketing/promotional 2b Track and Report
- services, etc.).
Training

** Underserved communities include, but are not limited to, people who are low-
income, minority, military veterans, and/or live in geographically remote areas.




Attachment 3.6 — Workforce Education and Training

Metri 2013-2014 Program Performance
Sub- Te r: Metric Targets
PPM ID | Program | Program Metric i PG&E | SCE |SDG&E| ScG

Increase percentage of classes with integrated content over 2013 baseline.

* |f a training program meets either or both of the criteria below, the programs are
classified as “integrated”:

1. Integration through a balance of building systems content
Course content includes material on at least two building systems (i.e. mechanical,
building envelope, lighting, solar, water, etc.) their relevance to one another, and
how an integrated systems approach optimizes overall demand management with
Workforce impacts that address energy efficiency, demand response, or smaller renewable
Education _ energy systems. _
WET-3 Centergies 2b Increase % over 2013 baseline
and .
Training 2. Integratl_on th_rough technology content _ _
Technologies discussed can be used to fulfill at least two of the three subjects of
Integrated Demand Side Management (EE, DR, DG). IDSM technology examples
would include dimming ballasts, Energy Management Systems, controls, or any
technology with a work paper that includes both kW and kWh savings.

Energy efficiency technologies result in permanent load reduction and are
therefore not demand response technologies. Demand response technologies
have the ability to respond to a demand response event for temporary load
reduction. Distributed generation technologies deliver power to an individual
building or set of buildings.




Attachment 3.6 — Workforce Education and Training

2013-2014 Program Performance

Sub- l\_/ll_etr;c Metric Targets
PPM ID | Program | Program Metric YP® I"PG&E | SCE |SDGEE] SCG
Percent increase in educational collaboration* with partners. (Tracked and
reported by educational level K-8, 9-12, Community College, and University, by
number of partners operating in Title-1 communities,** and by number of 10% increase over 2012
collaboration incidences, including collaborations bridging secondary audience to
Workforce post-secondary opportunities.)
Education .
WET-4 and Connections |, Educational “collaboration” includes, but is not limited to seminars, outreach 2b
Training events and consultations as needed. These collaborations include exchanges of
monetary or in-kind support and services (i.e., sharing meeting facilities,
marketing/promotional services, etc.). 520 174 280 178
** Title 1 community is defined as a ZIP code where a Title 1 school is located.
Workforce
Education . . . .
WET-5 and Connections |Percent of K-12 WET Connection program participants that are Title 1 schools. 2a 50%
Training
Number of post-secondary continuing education outreach partnerships* in WET
Workforce Connections.
Education . - . L
WET-7 and Connections |* Post-secondary continuing education outreach partnerships include; 2a 29 3 3 2
Training organizations, agencies, unions, non-profits that provide EE related training and

career education to disadvantaged young adults with barriers to education or
employment, including minority and low income young adults.




Attachment 3.7 — Integrated Demand Side Management

PPM ID

IDSM-1

Program

IDSM

Sub-

IDSM

Metric

Awareness and knowledge among relevant IOU program staff (e.g.
program managers, DSM leadership, program designers, field engineers,
and account executives) regarding how IDSM relates to and impacts their
efforts and programs

Metric
Type

2b

2013-2014 Program Performance Metric Targets

PG&E

SCE

SDG&E

Program
N - | < | [

Res | ¢ | 1 | A

Res | ¢ | 1 | A

80% of relevant staff
understand how to offer
customers integrated EE, DR
and DG.

80% of relevant staff understand
how to offer customers
integrated EE, DR and DG.

80% of relevant staff understand
how to offer customers integrated
EE, DR and DG.

80% of relevant staff understand
how to offer customers integrated
EE and DG.

IDSM-2

IDSM

IDSM

The 10Us will document lessons learned, improvement options, and
leveraging opportunities from customer usage and/or billing data where
possible during the 2013-2014 program cycle. (Y/N).

2b

Yes

IDSM-3

IDSM

IDSM

Number and percentage of integrated audits provided to each customer
segment (Res, Comm, Ind, Ag).

2b

8000
0.1%

1200
0.3%

100
0.3%

100
0.2%

9311
1.8%

1493
3.2%

120
0.4%

48,111
1.1%

TBb TBb | ¥Bb
5,000
0.5% 2607 53 3

1.8% | 0.3% | 0.1%

TBb | ¥Bb | ¥Bb
20,000
0.4% 250 34 3

0.13% ] 0.13% | 0.20%

IDSM-4

IDSM

IDSM

A status report that highlights 10U integrated demand-side management
program pilots and offerings. The report should include lessons learned,
best practices, and opportunities for improvement, focusing on how the
program portfolio is addressing strategic planning goals / objectives and
D.09-09-047 directives regarding integration, as well as the IDSM program
2013-2014 objectives. The status report will also include the number and
type of projects (EE, DR, or DG) implemented by each customer who
participates in the CEI program. (Y/N)

2b

One combined SW status
report

One combined SW status report

One combined SW status report

One combined SW status report

IDSM-5

IDSM

IDSM

For Residential, Commercial, Industrial, and Agricultural customers who
received integrated audits, the number and percent of integrated audits that
successfully converted to customer participation in IOU programs over the
three year useful life of the integrated audit (conversion separated by EE,
DR, DG).*

* Only integrated audits which have been active for the full useful life period
of three calendar years will be reported.

2b

30.0% | 30.0% [ 30.0% | 30.0%

44.5% | 22.7% | 14.0% | 33.0%

BB | ¥8b | ¥8b | ¥BB

20.0% | 20.0% |25.0% | 25.0%

BB | ¥8b | ¥BBb | BB

15.0% |10.0% | 10.0% | 10.0%

IDSM-6

IDSM

IDSM

Establish a baseline for program participant awareness of IDSM practices in
each of the market sector subprograms.

2b

Yes, survey will reach each
subprogram group

Yes, survey will reach each
subprogram group

Yes, survey will reach each
subprogram group

Yes, survey will reach each
subprogram group

IDSM-7

IDSM

IDSM

Self-reported data* is collected on Residential and Small & Medium
Business customers who interact with recommendations in the integrated
audit tools, including EE, DR, DG and behavioral improvements to save
energy without an associated incentive (Y/N).

* Initial data collected to be provided in the 2014 PPM Report.

2b




Attachment 3.7 — Integrated Demand Side Management

2013-2014 Program Performance Metric Targets

Metric
- Type
PPM ID Program o Metric I PG&E SCE SDG&E SCG
Program
N - < [ |~ |~ c [ [+ =T c [T x| =TT T
0, 0/
Awareness and knowledge among relevant IOU program ;taff (e.g. 80% of relevant staff 80% of relevant staff 80% of relevant staff understandl 80% of relevant staff understand
IDSM-1 IDSM |DSM  |Program managers, DSM leadership, program designers, field engineers, 2 understa_nd how to offer understa_lnd how to offer how 1o offer customers how to offer customers integrated
and account executives) regarding how IDSM relates to and impacts their customers integrated EE, DR | customers integrated EE, DR .
integrated EE, DR and DG. EE and DG.
efforts and programs and DG. and DG.

The 10Us will document lessons learned, improvement options, and
IDSM-2 IDSM IDSM  |leveraging opportunities from customer usage and/or billing data where 2b Yes Yes Yes Yes
possible during the 2013-2014 program cycle. (Y/N).

Number and percentage of integrated audits provided to each customer % 8000 | 1200 | 100 100 48,111 9311 | 1493 | 120 | 5,000 | 2607 53 3 20,000 | 250 34 3

IDSM-3 IDSM IDSM segment (Res, Comm, Ind, Ag). 0.1% | 0.3% | 0.3% [ 0.2% | 1.1% | 1.8% | 3.2% | 0.4% | 0.5% | 1.8% | 0.3% | 0.1% | 0.4% |0.13% |0.13% [ 0.20%

For Residential, Commercial, Industrial, and Agricultural customers who
received integrated audits, the number and percent of integrated audits
that successfully converted to customer participation in IOU programs over
the three year useful life of the integrated audit (conversion separated by

IDSM-5 IDSM IDSM EE, DR, DG).*

2b 30.0% [ 30.0% [ 30.0% [ 30.0% | 44.5% | 22.7% | 14.0% | 33.0% ] 20.0% | 20.0% |[25.0% [ 25.0%] 15.0% |10.0% | 10.0% | 10.0%

* Only integrated audits which have been active for the full useful life
period of three calendar years will be reported.

Establish a baseline for program participant awareness of IDSM practices 2 Yes, survey will reach each Yes, survey will reach each Yes, survey will reach each Yes, survey will reach each

IDSM-6 IDSM IDSM in each of the market sector subprograms. subprogram group subprogram group subprogram group subprogram group

Self-reported data* is collected on Residential and Small & Medium
Business customers who interact with recommendations in the integrated
audit tools, including EE, DR, DG and behavioral improvements to save

IDSM-7 IDSM IDSM energy without an associated incentive (Y/N).

2b Yes Yes Yes Yes

* Initial data collected to be provided in the 2014 PPM Report.
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