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With the new year upon us, we’re 
excited to introduce you to two new 
names. Our team has updated our 
name from Mass Market Energy 
Solutions and Service to Channel 
Engagement. We’ve changed the 
name to more accurately reflect our 
mission to engage and support you as 
an important partner in helping PG&E 
customers to better understand and 
manage their energy use. Secondly, 
I’d like to introduce myself as the new 
Director for the Channel Engagement 
group. I step into this role with a 
solid understanding of PG&E’s 
programs having most recently led 
the development of our core energy 
efficiency programs for lighting, HVAC, 
and building retrofits in our Products 
organization. Prior to PG&E I’ve had 
extensive experience working with 
partner channels. 

From that experience I understand 
that PG&E needs to add value to your 
business. To that end you will see us 
continue to enhance our programs 
to better support you.

Welcome 
to a new year with the 
Trade Professional Alliance

The Trade Professional Management team would like to 
thank our interim Supervisor, Daniel Ngo, for his service over 
the last 10 months. As many of you know, Andrea Manion 
took time off last year to take on another, very important 
responsibility—motherhood. 

Daniel immediately stepped up to lead the team and did a 
great job of managing a number of ongoing tasks including 
an inaugural recognition event and eight networking events, 
double our count from 2010. Our network of registered trade 
professionals also grew significantly under his leadership 
and with the support of our Trade Professional Managers.

Our heartfelt thanks go to Dan for his superb leadership and 
commitment to PG&E’s internal teams and trade professionals 
throughout the territory. Congratulations on an impressive 
2011. We look forward to working with you as Senior Trade 
Professional Manager for the Bay Area region once again. 

On that note, we warmly welcome back Andrea Manion to the 
position of Supervisor and look forward to a prosperous 2012 
under her direction.  

Leadership Acknowledgement

As we kick off 2012 we recognize 
that there is a great opportunity to 
increase our engagement with PG&E’s 
Small and Medium business (SMB) 
customers. With over 320,000 SMB 
customers, representing a diverse 
set of businesses and needs, this 
is no small task. Trade Professional 
involvement is essential to delivering 
energy saving products and services 
to these customers. Look for more 
details in the next few months on how 
PG&E plans to work more closely 
with our engaged Trade Professionals 
to serve and deliver energy savings 
to customers. 

If you are not currently enrolled in 
PG&E’s Energy Efficiency Trade 
Pro Alliance, I strongly encourage 
you to learn more about the benefits 
by visiting www.pge.com/tradepro.
On the site you can also learn 
about upcoming networking events, 
webinars and other resources that 
can add value to your business. 

Sincerely,

Larry Goldstein
Director

PG&E Trade Professional 
Management Team

Christine Tanner
Northern Region 
Trade Professional Manager
707-257-5902
CDT1@pge.com

Daniel Ngo
Bay Area Region 
Trade Professional Manager
415-973-8277
DTN5@pge.com

Quess Ellis
Southern Region 
Trade Professional Manager
559-263-5560
QXE1@pge.com

Mike Faria
Trade Professional Manager 
for Electrical Distributors 
and Manufacturers 
415-973-8115
M1F3@pge.com

Mark Salavitch
Trade Professional Manager 
for HVAC, Motors, Water Heaters 
and Refrigeration Distributors 
and Manufacturers 
415-973-6335
MUS8@pge.com

Below: Dan Ngo, 
2011 Interim Supervisor
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PG&E’s Trade Professional Management Team, together with the Energy 
Solutions & Service Teams, celebrated the hard work and amazing success 
of the 2010 Trade Professional energy savings top performers at our awards 
ceremony in late September 2011 at the Crowne Plaza Hotel in Concord. 
Thanks to each of you who helped make this an outstanding inaugural event. 

The recognition awards, which featured keynote speakers, a celebratory luncheon 
setting, and awards presentation to Trade Professional Alliance members, was 
very well received. The results of our post-event survey included high marks for 
the opportunity to network with other attendees, the awards presentation, and the 
luncheon itself.

Among the many attendees were:
• 59 PG&E Trade Pro Alliance members, representing 32 companies;

71% of the TPA Top Performers attended

• 51 PG&E ES&S Representatives

• Six PG&E Trade Professional Managers

• Invited guests of award winning companies

We’re already planning our, 2011 awards ceremony, which is slated for late 
June in a central location so that more of the award winning Trade Professionals 
and our ES&S representatives may attend. We incorporated your suggestions 
for improvement from surveys in our event planning and appreciate your 
valued feedback. This is yet another benefit of joining the Trade Pro Alliance. 
We encourage Trade Professionals not currently enrolled to contact their local 
Trade Professional Manager to learn about how to join. Look for the opportunity to 
nominate your company or colleagues for the Integrated Achievement Award this 
year. We will contact you with award criteria and directions on how participate. 
Stay tuned for more information about the upcoming awards ceremony this year!

PG&E’s Trade Professional Alliance (TPA) Team celebrated a successful 
series of networking events in 2011. We look forward to an even bigger year 
with more events at locations throughout the service territory.

As mentioned in our last issue of Current Tools, we’ve incorporated your valuable 
feedback from these events and are excited to announce the schedule for our 
2012 event series. 

Similar to last year, each participating Trade Pro will be able to showcase their 
energy management products and services to PG&E representatives. These events 
allow networking with the sales and service representatives who help bring energy 
efficiency projects to local business customers. Our new focus aims to facilitate a 
more localized approach for each event so that locally based Trade Professionals and 
PG&E representatives may easily collaborate on energy efficiency projects. In addition, 
this year’s networking event series will be communicated to TPA members based 
on a monthly summary of upcoming events. Look for these invitations electronically 
and by mail. 

Trade Professional Events are a great resource for information about PG&E’s Energy 
Management offerings and provide an abundance of networking opportunities. 
To learn more about future Trade Professional events, contact your local Trade 
Professional Manager or email tradeproevents@pge.com. We look forward to seeing 
you at our events. 

Inaugural Trade Professional 
Recognition Awards

2012 Networking Events 
Look for invitations for the 
following events from your 
Trade Professional Manager, 
which will contain information 
on how to register.

April 10:  Fresno

April 11: Santa Rosa

April 17: South San Francisco 

April 18: Santa Maria

May 2: Monterey

May 15: Chico

June 5: Sacramento

June 7: Bakersfield

June 27: Concord

July 12: Modesto

These dates and specific locations are 
subject to change. 

From top to bottom: Inaugural 
Awards, September 2011; Awards 
and plaques for top performers
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Planning for Time-Varying Pricing 

Beginning November 2012, Pacific 
Gas and Electric Company’s (PG&E) 
eligible small and medium business 
electric customers will be moving to 
a Time-Varying Pricing rate called 
Time-of-Use. This transition is part of 
a statewide plan to ensure a better 
energy future and healthier environment. 
PG&E is committed to helping business 
customers understand their rate options 
and ways to conserve electricity, to 
benefit from Time-Varying Pricing. 

Trade Professionals like you play a crucial 
role in helping customers understand their 
energy use, just as the energy efficiency 
products and services you provide help 
them manage it. Therefore, we want to 
ensure you are familiar with this upcoming 
transition so that you can have informed 
conversations with our shared customers, 
many of whom will be actively searching 
for information on Time-Varying Pricing. 

Similar to last year, the Trade Pro 
Alliance will include a Time-Varying 
Pricing Specialist to present at each 
of our upcoming networking events 
throughout PG&E’s service area. In the 
interim, we encourage you review the 
following information and resources to 
start educating your customers. 

Time-of-Use
One Time-Varying Pricing rate option is 
called Time-of-Use. Time-of-Use rates 
are reduced in mornings, evenings, 
overnight, weekends and holidays when 
demand is typically lowest. 
Rates increase during 
summer weekday afternoons 
when demand is highest. 

All business customers will 
transition to a Time-of-Use 
rate. Transitioning customers 
will be provided multiple 
notices in advance of their 
transition date and will also 
have the ability to opt-in to 
Peak Day Pricing by choosing 
an optional Time-Varying 
Pricing plan.

Peak Day Pricing
Peak Day Pricing is a Time-Varying 
Pricing plan offered by PG&E that 
combines a Time-of-Use pricing plan with 
Peak Day Pricing Event Day (“Event Day”) 
surcharges and summer credits. The 
Time-of-Use portion of this plan offers 
every-day lower prices during periods 
when electric demand is low and higher 
prices when demand is high.

On Peak Day Pricing, customers will 
experience between 9 and 15 Event Days 
annually in addition to Time-of-Use 
pricing. On Event Days, a surcharge is 
added to a portion of the peak period 
(i.e. from 2 to 6 p.m.). Peak Day Pricing 
customers will also receive credits 
for electricity use between May 1 and 
October 31. 

Features of Peak Day Pricing 
include:
• Bill Protection for the first year. After 

a customer’s first 12 months on Peak  
Day Pricing, PG&E compares charges  
under the new plan to what would have 
been charged under the applicable 
Time-of-Use plan. If annual costs have 
increased under Peak Day Pricing, 
the customer receives a credit for 
the difference on a subsequent bill 
and may elect to change to a more 
favorable rate.

• The opportunity to lower their overall 
electric bills by making adjustments to 
conserve energy during higher priced 
peak periods, especially on Peak Day 
Pricing Event Days.

• Flexibility to choose how their 
company participates. Options include 
Consecutive or Every-Other-Day 
Event participation, as well as Peak Day 
Pricing Event Day duration of either 
2 p.m.–6 p.m. or 12 p.m.–6 p.m.

• Day-ahead notification prior to Peak 
Day Pricing Event Days via their 
preferred method of communication.

Transition Eligibility
When customers’ account(s) become 
eligible for Time-of-Use or Peak Day 
Pricing, a transition notice and custom 
rate comparison will be provided. 
They will be able to decide which option 
is best for them.

Customers eligible for Peak Day Pricing 
will have the choice to transition to 
Peak Day Pricing and participate with 
the security of bill protection for the first 
year, choose additional options, or opt 
for another Time-of-Use pricing plan. 
PG&E electric customers with interval 
meters may enroll in Time-of-Use or 
Peak Day Pricing at any time prior to 
their scheduled transition date.

Small and Medium Business 
Electric Customers
Transition to Time-of-Use begins in 
November 2012. Eligible small and 
medium business accounts must:
• Be a current PG&E customer on an 

eligible electric pricing plan.

• Not have a monthly demand of 200 kW 
or more for three consecutive months 
in the last 12 months.

• Have an interval meter (i.e. 
SmartMeter™) and at least 12 billing 
months of hourly usage data.

Small and Medium Agriculture 
Electric Customers
Transition to Time-of-Use begins in 
March 2013. Eligible small and medium 
agriculture accounts must:
• Be a current PG&E customer on 

an eligible agricultural electric 
pricing plan.

• Not have a monthly demand of 200kW 
or more for three consecutive months 
in the last 12 months

• Have an interval meter (i.e. 
SmartMeter™ or equivalent) and at least 
12 billing months of hourly usage data.

Customers participating in SmartAC™ are 
also eligible. Customers who participate 
in Direct Access or specific Demand 
Response programs will not automatically 
transition to Peak Day Pricing. Net 
metered customers are not eligible for 
Peak Day Pricing. Other exceptions and 
eligibility criteria may apply.

More Information and Tools
There are simple actions customers can 
take to help their businesses be successful 
on Time-of-Use and Peak Day Pricing 
and save money. To learn more and sign 
up for webinars and workshops, 
customers may visit www.pge.com/tvp 
and www.pge.com/pdp, or speak with a 
representative by calling 1-800-987-4923. 
For energy efficiency tips and rebates, 
customers may visit www.pge.com/ 
smallbusinesstips, or call 1-800-468-4743.

Viewing their energy information 
at www.pge.com
SmartMeter™ technology allows customers 
to view their energy information online 
and make informed choices about their 
rate plans based on actual usage data. 
Online tools and information about their 
account can help customers better 
manage their energy use and monthly 
bills, including evaluating whether Peak 
Day Pricing is right for them. Customers 
may visit www.pge.com to open or view 
their online account.

Ways to lower their bill
Small changes can make a difference. 
Here are some tips that you can pass on 
to your customers to help them conserve 
electricity every day:

Small and Medium Business Electric 
Customers
• Turn off all non-essential indoor/ 

outdoor lighting, signage, window 
displays and office equipment not 
in use.

• Turn off all decorative features 
such as fountains, lighting and ambient 
audio and video displays.

• Pre-cool work areas, then cycle 
constant air volume heating, ventilation 
and air conditioning (HVAC) units or 
temporarily reset static pressure in 
variable air volume HVAC units, and 
turn off ceiling fans and room fans.

• Turn air conditioning down or off during 
peak hours by pre-cooling areas.

• Shift use of ice makers to before or 
after an event.

• Minimize use of equipment by using 
peak periods for meeting times.

• Unplug battery chargers and use 
only pre-charged equipment; 
prepare by charging batteries and 
battery-operated equipment prior to 
or following peak hours.

• Adjust employee schedules and shifts 
so that times of increased production 
or energy use occur before or after 
peak hours.

Small and Medium Agriculture 
Electric Customers
• Pre-cool, then float or cycle 

refrigeration.

• Conduct key operational processes 
during off-peak periods, if possible, 
and delay less critical tasks until after 
peak hours.

• Turn down or cycle cooling fans, 
ceiling fans, blowers, chillers or other 
air circulation equipment and motors.

• Adjust variable speed drive controls 
to reduce load from fans, pumps 
and chillers.

• Conduct team meetings during peak 
hours to minimize use of equipment.

• Adjust employee schedules and shifts 
so that times of increased production 
or energy use occur before or after 
peak hours.

Time-of-Use rates 
are reduced in 
mornings, evenings, 
overnight, weekends 
and holidays when 
demand is typically 
lowest.

PG&E’s Energy Solutions and Service Representatives provide education 
and tools to help business customers succeed on their rate plan.

Time of Day
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Time-Varying Pricing

Customers who can conserve 
electricity during high demand hours, 
generally 12–6 p.m. can save money 
on their overall electric bills.

continued on next page
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on Time-of-Use and Peak Day Pricing 
and save money. To learn more and sign 
up for webinars and workshops, 
customers may visit www.pge.com/tvp 
and www.pge.com/pdp, or speak with a 
representative by calling 1-800-987-4923. 
For energy efficiency tips and rebates, 
customers may visit www.pge.com/ 
smallbusinesstips, or call 1-800-468-4743.

Viewing their energy information 
at www.pge.com
SmartMeter™ technology allows customers 
to view their energy information online 
and make informed choices about their 
rate plans based on actual usage data. 
Online tools and information about their 
account can help customers better 
manage their energy use and monthly 
bills, including evaluating whether Peak 
Day Pricing is right for them. Customers 
may visit www.pge.com to open or view 
their online account.

Ways to lower their bill
Small changes can make a difference. 
Here are some tips that you can pass on 
to your customers to help them conserve 
electricity every day:

Small and Medium Business Electric 
Customers
• Turn off all non-essential indoor/ 

outdoor lighting, signage, window 
displays and office equipment not 
in use.

• Turn off all decorative features 
such as fountains, lighting and ambient 
audio and video displays.

• Pre-cool work areas, then cycle 
constant air volume heating, ventilation 
and air conditioning (HVAC) units or 
temporarily reset static pressure in 
variable air volume HVAC units, and 
turn off ceiling fans and room fans.

• Turn air conditioning down or off during 
peak hours by pre-cooling areas.

• Shift use of ice makers to before or 
after an event.

• Minimize use of equipment by using 
peak periods for meeting times.

• Unplug battery chargers and use 
only pre-charged equipment; 
prepare by charging batteries and 
battery-operated equipment prior to 
or following peak hours.

• Adjust employee schedules and shifts 
so that times of increased production 
or energy use occur before or after 
peak hours.

Small and Medium Agriculture 
Electric Customers
• Pre-cool, then float or cycle 

refrigeration.

• Conduct key operational processes 
during off-peak periods, if possible, 
and delay less critical tasks until after 
peak hours.

• Turn down or cycle cooling fans, 
ceiling fans, blowers, chillers or other 
air circulation equipment and motors.

• Adjust variable speed drive controls 
to reduce load from fans, pumps 
and chillers.

• Conduct team meetings during peak 
hours to minimize use of equipment.

• Adjust employee schedules and shifts 
so that times of increased production 
or energy use occur before or after 
peak hours.

Time-of-Use rates 
are reduced in 
mornings, evenings, 
overnight, weekends 
and holidays when 
demand is typically 
lowest.

PG&E’s Energy Solutions and Service Representatives provide education 
and tools to help business customers succeed on their rate plan.
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Time-Varying Pricing

Customers who can conserve 
electricity during high demand hours, 
generally 12–6 p.m. can save money 
on their overall electric bills.

continued on next page
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Beginning November 2012, Pacific 
Gas and Electric Company’s (PG&E) 
eligible small and medium business 
electric customers will be moving to 
a Time-Varying Pricing rate called 
Time-of-Use. This transition is part of 
a statewide plan to ensure a better 
energy future and healthier environment. 
PG&E is committed to helping business 
customers understand their rate options 
and ways to conserve electricity, to 
benefit from Time-Varying Pricing. 

Trade Professionals like you play a crucial 
role in helping customers understand their 
energy use, just as the energy efficiency 
products and services you provide help 
them manage it. Therefore, we want to 
ensure you are familiar with this upcoming 
transition so that you can have informed 
conversations with our shared customers, 
many of whom will be actively searching 
for information on Time-Varying Pricing. 

Similar to last year, the Trade Pro 
Alliance will include a Time-Varying 
Pricing Specialist to present at each 
of our upcoming networking events 
throughout PG&E’s service area. In the 
interim, we encourage you review the 
following information and resources to 
start educating your customers. 

Time-of-Use
One Time-Varying Pricing rate option is 
called Time-of-Use. Time-of-Use rates 
are reduced in mornings, evenings, 
overnight, weekends and holidays when 
demand is typically lowest. 
Rates increase during 
summer weekday afternoons 
when demand is highest. 

All business customers will 
transition to a Time-of-Use 
rate. Transitioning customers 
will be provided multiple 
notices in advance of their 
transition date and will also 
have the ability to opt-in to 
Peak Day Pricing by choosing 
an optional Time-Varying 
Pricing plan.

Peak Day Pricing
Peak Day Pricing is a Time-Varying 
Pricing plan offered by PG&E that 
combines a Time-of-Use pricing plan with 
Peak Day Pricing Event Day (“Event Day”) 
surcharges and summer credits. The 
Time-of-Use portion of this plan offers 
every-day lower prices during periods 
when electric demand is low and higher 
prices when demand is high.

On Peak Day Pricing, customers will 
experience between 9 and 15 Event Days 
annually in addition to Time-of-Use 
pricing. On Event Days, a surcharge is 
added to a portion of the peak period 
(i.e. from 2 to 6 p.m.). Peak Day Pricing 
customers will also receive credits 
for electricity use between May 1 and 
October 31. 

Features of Peak Day Pricing 
include:
• Bill Protection for the first year. After 

a customer’s first 12 months on Peak  
Day Pricing, PG&E compares charges  
under the new plan to what would have 
been charged under the applicable 
Time-of-Use plan. If annual costs have 
increased under Peak Day Pricing, 
the customer receives a credit for 
the difference on a subsequent bill 
and may elect to change to a more 
favorable rate.

• The opportunity to lower their overall 
electric bills by making adjustments to 
conserve energy during higher priced 
peak periods, especially on Peak Day 
Pricing Event Days.

• Flexibility to choose how their 
company participates. Options include 
Consecutive or Every-Other-Day 
Event participation, as well as Peak Day 
Pricing Event Day duration of either 
2 p.m.–6 p.m. or 12 p.m.–6 p.m.

• Day-ahead notification prior to Peak 
Day Pricing Event Days via their 
preferred method of communication.

Transition Eligibility
When customers’ account(s) become 
eligible for Time-of-Use or Peak Day 
Pricing, a transition notice and custom 
rate comparison will be provided. 
They will be able to decide which option 
is best for them.

Customers eligible for Peak Day Pricing 
will have the choice to transition to 
Peak Day Pricing and participate with 
the security of bill protection for the first 
year, choose additional options, or opt 
for another Time-of-Use pricing plan. 
PG&E electric customers with interval 
meters may enroll in Time-of-Use or 
Peak Day Pricing at any time prior to 
their scheduled transition date.

Small and Medium Business 
Electric Customers
Transition to Time-of-Use begins in 
November 2012. Eligible small and 
medium business accounts must:
• Be a current PG&E customer on an 

eligible electric pricing plan.

• Not have a monthly demand of 200 kW 
or more for three consecutive months 
in the last 12 months.

• Have an interval meter (i.e. 
SmartMeter™) and at least 12 billing 
months of hourly usage data.

Small and Medium Agriculture 
Electric Customers
Transition to Time-of-Use begins in 
March 2013. Eligible small and medium 
agriculture accounts must:
• Be a current PG&E customer on 

an eligible agricultural electric 
pricing plan.

• Not have a monthly demand of 200kW 
or more for three consecutive months 
in the last 12 months

• Have an interval meter (i.e. 
SmartMeter™ or equivalent) and at least 
12 billing months of hourly usage data.

Customers participating in SmartAC™ are 
also eligible. Customers who participate 
in Direct Access or specific Demand 
Response programs will not automatically 
transition to Peak Day Pricing. Net 
metered customers are not eligible for 
Peak Day Pricing. Other exceptions and 
eligibility criteria may apply.

More Information and Tools
There are simple actions customers can 
take to help their businesses be successful 
on Time-of-Use and Peak Day Pricing 
and save money. To learn more and sign 
up for webinars and workshops, 
customers may visit www.pge.com/tvp 
and www.pge.com/pdp, or speak with a 
representative by calling 1-800-987-4923. 
For energy efficiency tips and rebates, 
customers may visit www.pge.com/ 
smallbusinesstips, or call 1-800-468-4743.

Viewing their energy information 
at www.pge.com
SmartMeter™ technology allows customers 
to view their energy information online 
and make informed choices about their 
rate plans based on actual usage data. 
Online tools and information about their 
account can help customers better 
manage their energy use and monthly 
bills, including evaluating whether Peak 
Day Pricing is right for them. Customers 
may visit www.pge.com to open or view 
their online account.

Ways to lower their bill
Small changes can make a difference. 
Here are some tips that you can pass on 
to your customers to help them conserve 
electricity every day:

Small and Medium Business Electric 
Customers
• Turn off all non-essential indoor/ 

outdoor lighting, signage, window 
displays and office equipment not 
in use.

• Turn off all decorative features 
such as fountains, lighting and ambient 
audio and video displays.

• Pre-cool work areas, then cycle 
constant air volume heating, ventilation 
and air conditioning (HVAC) units or 
temporarily reset static pressure in 
variable air volume HVAC units, and 
turn off ceiling fans and room fans.

• Turn air conditioning down or off during 
peak hours by pre-cooling areas.

• Shift use of ice makers to before or 
after an event.

• Minimize use of equipment by using 
peak periods for meeting times.

• Unplug battery chargers and use 
only pre-charged equipment; 
prepare by charging batteries and 
battery-operated equipment prior to 
or following peak hours.

• Adjust employee schedules and shifts 
so that times of increased production 
or energy use occur before or after 
peak hours.

Small and Medium Agriculture 
Electric Customers
• Pre-cool, then float or cycle 

refrigeration.

• Conduct key operational processes 
during off-peak periods, if possible, 
and delay less critical tasks until after 
peak hours.

• Turn down or cycle cooling fans, 
ceiling fans, blowers, chillers or other 
air circulation equipment and motors.

• Adjust variable speed drive controls 
to reduce load from fans, pumps 
and chillers.

• Conduct team meetings during peak 
hours to minimize use of equipment.

• Adjust employee schedules and shifts 
so that times of increased production 
or energy use occur before or after 
peak hours.

Customers who can conserve electricity 
during high demand hours and Peak Day 
Pricing event hours can save money on 
their overall electric bills.
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added to a portion of the peak period 
(i.e. from 2 to 6 p.m.). Peak Day Pricing 
customers will also receive credits 
for electricity use between May 1 and 
October 31. 

Features of Peak Day Pricing 
include:
• Bill Protection for the first year. After 

a customer’s first 12 months on Peak  
Day Pricing, PG&E compares charges  
under the new plan to what would have 
been charged under the applicable 
Time-of-Use plan. If annual costs have 
increased under Peak Day Pricing, 
the customer receives a credit for 
the difference on a subsequent bill 
and may elect to change to a more 
favorable rate.

• The opportunity to lower their overall 
electric bills by making adjustments to 
conserve energy during higher priced 
peak periods, especially on Peak Day 
Pricing Event Days.

• Flexibility to choose how their 
company participates. Options include 
Consecutive or Every-Other-Day 
Event participation, as well as Peak Day 
Pricing Event Day duration of either 
2 p.m.–6 p.m. or 12 p.m.–6 p.m.

• Day-ahead notification prior to Peak 
Day Pricing Event Days via their 
preferred method of communication.

Transition Eligibility
When customers’ account(s) become 
eligible for Time-of-Use or Peak Day 
Pricing, a transition notice and custom 
rate comparison will be provided. 
They will be able to decide which option 
is best for them.

Customers eligible for Peak Day Pricing 
will have the choice to transition to 
Peak Day Pricing and participate with 
the security of bill protection for the first 
year, choose additional options, or opt 
for another Time-of-Use pricing plan. 
PG&E electric customers with interval 
meters may enroll in Time-of-Use or 
Peak Day Pricing at any time prior to 
their scheduled transition date.

Small and Medium Business 
Electric Customers
Transition to Time-of-Use begins in 
November 2012. Eligible small and 
medium business accounts must:
• Be a current PG&E customer on an 

eligible electric pricing plan.

• Not have a monthly demand of 200 kW 
or more for three consecutive months 
in the last 12 months.

• Have an interval meter (i.e. 
SmartMeter™) and at least 12 billing 
months of hourly usage data.

Small and Medium Agriculture 
Electric Customers
Transition to Time-of-Use begins in 
March 2013. Eligible small and medium 
agriculture accounts must:
• Be a current PG&E customer on 

an eligible agricultural electric 
pricing plan.

• Not have a monthly demand of 200kW 
or more for three consecutive months 
in the last 12 months

• Have an interval meter (i.e. 
SmartMeter™ or equivalent) and at least 
12 billing months of hourly usage data.

Customers participating in SmartAC™ are 
also eligible. Customers who participate 
in Direct Access or specific Demand 
Response programs will not automatically 
transition to Peak Day Pricing. Net 
metered customers are not eligible for 
Peak Day Pricing. Other exceptions and 
eligibility criteria may apply.

More Information and Tools
There are simple actions customers can 
take to help their businesses be successful 
on Time-of-Use and Peak Day Pricing 
and save money. To learn more and sign 
up for webinars and workshops, 
customers may visit www.pge.com/tvp 
and www.pge.com/pdp, or speak with a 
representative by calling 1-800-987-4923. 
For energy efficiency tips and rebates, 
customers may visit www.pge.com/ 
smallbusinesstips, or call 1-800-468-4743.

Viewing their energy information 
at www.pge.com
SmartMeter™ technology allows customers 
to view their energy information online 
and make informed choices about their 
rate plans based on actual usage data. 
Online tools and information about their 
account can help customers better 
manage their energy use and monthly 
bills, including evaluating whether Peak 
Day Pricing is right for them. Customers 
may visit www.pge.com to open or view 
their online account.

Ways to lower their bill
Small changes can make a difference. 
Here are some tips that you can pass on 
to your customers to help them conserve 
electricity every day:

Small and Medium Business Electric 
Customers
• Turn off all non-essential indoor/ 

outdoor lighting, signage, window 
displays and office equipment not 
in use.

• Turn off all decorative features 
such as fountains, lighting and ambient 
audio and video displays.

• Pre-cool work areas, then cycle 
constant air volume heating, ventilation 
and air conditioning (HVAC) units or 
temporarily reset static pressure in 
variable air volume HVAC units, and 
turn off ceiling fans and room fans.

• Turn air conditioning down or off during 
peak hours by pre-cooling areas.

• Shift use of ice makers to before or 
after an event.

• Minimize use of equipment by using 
peak periods for meeting times.

• Unplug battery chargers and use 
only pre-charged equipment; 
prepare by charging batteries and 
battery-operated equipment prior to 
or following peak hours.

• Adjust employee schedules and shifts 
so that times of increased production 
or energy use occur before or after 
peak hours.

Small and Medium Agriculture 
Electric Customers
• Pre-cool, then float or cycle 

refrigeration.

• Conduct key operational processes 
during off-peak periods, if possible, 
and delay less critical tasks until after 
peak hours.

• Turn down or cycle cooling fans, 
ceiling fans, blowers, chillers or other 
air circulation equipment and motors.

• Adjust variable speed drive controls 
to reduce load from fans, pumps 
and chillers.

• Conduct team meetings during peak 
hours to minimize use of equipment.

• Adjust employee schedules and shifts 
so that times of increased production 
or energy use occur before or after 
peak hours.

Customers who can conserve electricity 
during high demand hours and Peak Day 
Pricing event hours can save money on 
their overall electric bills.
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Product announcement 
Changes are being made to 
rebates for pipe insulation within 
the Energy Efficiency Rebates for 
Your Business program. These 
changes include new measure 
codes and new qualification 
requirements effective January 1, 
2012. For a current copy of the 
Boilers and Water Heating Rebate 
Catalog, please visit 
www.pge.com/businessrebates. 

New Measures: 
Effective January 1, 2012 rebates are now available for pipes with a 
minimum diameter of .5 inch and for steam pressure greater than 15 psig. 
These changes deliver new opportunities for energy savings with our 
customers. These changes also enable PG&E rebate offerings to be 
consistent with statewide Investor Owned Utilities (IOU) which is a 
requirement of the California Public Utilities Commission (CPUC). 

Pipe Insulation Requirements: 
• Installation address must have a commercial natural gas account 

with PG&E. Only customer accounts with annual use less than 250,000 
therms are qualified. 

• Minimum qualifying nominal pipe diameter is 0.5 inch and minimum 
qualifying insulation thickness is 1 inch. 

• The pipes must transfer fluid directly from gas-fired equipment. 

• Insulation materials and accessories must be installed according to 
manufacturer instructions. 

• Must include the manufacturer’s name, insulation material type and 
material k-value rating with your application. 

Exclusions: 
• Pipe with pre-existing insulation does not qualify for a rebate. This 

rebate cannot be used for the replacement of old or damaged insulation. 

• California Building Energy Efficiency Standards (Title 24), Section 123 
establishes requirements for pipe insulation in the design and installation 
of space-conditioning and service water heating systems and equipment. 
Any pipe requiring insulation per these standards does not qualify for a 
rebate. Details are available at www.energy.ca.gov/title24. 

• Pipe insulation for exposed steam and hot-water pipes within 7 feet of 
the floor that is not otherwise guarded in such manner as to prevent 
contact does not qualify for rebate. The Occupational Safety and Health 
Administration (OSHA) standards require exposed, heated surfaces to be 
covered to prevent injury. 

Additional Verifications: 
The impact evaluation study performed by the CPUC in 
2009 has shown that a large number of projects included 
replacing existing insulation. Only bare pipes are eligible 
for this rebate. These findings led to a substantial 
reduction in the energy efficiency that can now be claimed 
on this measure. To avoid such a disallowance, moving 
forward we are asking trade professionals to take pictures 
of pre-existing conditions at the facility and include them 
with the application. We recognize that it is not a perfect 
solution; therefore, it will not be an eligibility requirement 
for the rebate but we will monitor the participation of 
our trade professionals in this effort and will include the 
pictures in the inspection process. In addition, PG&E 
inspectors will interview customers to verify that the 
insulated pipes were not insulated prior to the project 
and were eligible for rebate. If the customer mentions 
that pipes were insulated before starting the project, 
PG&E inspectors will notify the Trade Professional 
Alliance team to alert the involved trade professional. 

Rebate 
Code Description

Rebate/
Unit Measure

H664 Pipe Insulation–Hot Water, pipe size <1”  $2/linear ft.

H665 Pipe Insulation–Hot Water, pipe size ≥1” $2/linear ft.

H666 Pipe Insulation–Steam $3/linear ft. 
  <15 psig, pipe size <1”

H667 Pipe Insulation–Steam $3/linear ft.
  <15 psig, pipe size ≥1”  

H668 Pipe Insulation–Steam $3/linear ft.
  ≥15 psig, pipe size <1” 

H669 Pipe Insulation–Steam $3/linear ft.
 ≥15 psig, pipe size ≥1” 

Removal of Measures: 
Measures H106-H109 will be removed. 
The grace period for use of these measures 
ended February 29, 2012. Measures H106-H109 
must have an installation and invoice date prior 
to February 29, 2012 and applications must be 
received by March 31, 2012 to qualify for rebate.

If you have any questions regarding any of 
these measures or PG&E’s energy management 
programs, please don’t hesitate to contact 
your local Trade Professional Manager. 
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Help us add value 
PG&E’s Current Tools Survey
The Trade Professional Management Team is looking for your feedback on Current Tools, 
the quarterly newsletter for Energy Efficiency Trade Professionals you’re reading now. Current 
Tools provides important PG&E product news, regulatory information and best practices. 
It also features information about networking events, online tools and webinars specifically 
for members of PG&E's Trade Professional Alliance. 

Your participation in this survey helps ensure you get the content you want, how you want it and 
when you want it. We strongly encourage you to complete this survey online. For those who’d 
prefer to fill it out, please complete, detach and return in the postage-paid envelope provided. 

To take the survey online, please visit: www.surveymonkey.com/s/currenttools

Please complete the survey by May 1, 2012. Should you have questions about the survey or 
Current Tools, contact your local Trade Professional Manager for more information. 
We look forward to hearing from you soon.PG&E extends rebates past federal deadline 

on lamp efficacy standards
Many of you are aware that new general service linear 
fluorescent lamp efficacy standards will take effect on 
July 14, 2012. This comes as a result of legislation from the 
Department of Energy (DOE), and will impact the availability of 
many of the 4-foot T12 and 2-foot T12 U-shaped lamps, 8-foot 
T12 lamps and some 4-foot T8 lamps in the marketplace. 

PG&E understands the impact this will have on lighting contractors, 
trade professionals and commercial customers who use PG&E’s 
incentives. In an effort to support our business customers and 
facilitate a smooth transition to the new standards, PG&E will 
continue to offer incentives until December 31, 2012 for the following 
energy efficiency improvements. 

CURRENT TOOLS VALUE ASSESSMENT SURVEY 
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What is the name of your company?

Is your company a registered PG&E Trade Professional Alliance member? 
(i.e. signed a Trade Professional Agreement)  
 Yes  No

Has your company met/spoke with a PG&E Trade Professional Manager?
 No Ever Recently (within the past 6 months)

If so, please indicate with whom and when:

Is your company listed on our online directory? 
You may check: www.pge.com/mybusiness/energysavingsrebates/partnersandtradepros/tradeprofessionals/search/index.jsp

 Yes No Not sure

In which format do you read Current Tools?
 Printed Newsletter Online PDF Both

Would you read the newsletter if it were sent electronically?
 Yes No I want both electronic and print versions

continued on back

Upgrade from T12 to a T8 lamp and electronic ballast 

De-lamp T12s

Upgrade T12 fixtures to more efficient interior fixtures

If you have questions, please 
contact your PG&E Trade 
Professional Manager or the 
Business Customer Service 
Center at 1-800-468-4743.
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After December 31, 2012, PG&E 
will no longer offer incentives 
on these specific measures. 
Trade Professional Alliance project 
lighting rebate applications must 
be reserved and completed by 
the end of the year to qualify for a 
rebate. Please contact your local 
PG&E Trade Professional Manager 
or Energy Solutions and Service 
representative for more details, or 
review qualifying lighting measures 
on our website.  

Your Trade Professional Manager 
and our Business Customer Service 
Center can provide more detail 
about this important update and 
PG&E’s position through the end of 
the year. The Trade Professional 
Team values the important work 
you do with our business customers 
and we’ll provide regular updates 
via newsletters and fact sheets, 
webinars, at networking events, 
online and more—stay tuned.

For current information, visit: 
www.pge.com/mybusiness/
energysavingsrebates



Help us add value 
PG&E’s Current Tools Survey
The Trade Professional Management Team is looking for your feedback on Current Tools, 
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VERY
VALUABLE

VALUABLE NOT VALUABLE
AT ALL

DON’T KNOW/
NO OPINION

MODERATELY
VALUABLE

How frequently would you like to receive the newsletter?
 Quarterly 3 times/year Twice/year No opinion
 Other

Please indicate how valuable each of the following types of information is for your business:

Updates on energy efficiency 
regulatory changes 

Information on new 
PG&E products 

Changes to PG&E rebates 
or rates 

Upcoming events for 
Trade Professionals 

Information on case studies 
or best practices 

Ongoing dialogue, follow up from 
your Trade Professional Manager 

The website dedicated to Trade 
Professionals featured on pge.com  

I would like additional information, or to be contacted about (check all that apply):
 Energy Efficiency Rebates and Incentives Energy Assessments
 Demand Response Programs (SmartAC) MyEnergy or Rate Analysis
 Business Customer Service Line  Time-Varying Pricing 
 Local Energy Solutions and Service Representative
 Other 

Please provide additional feedback on Current Tools or other related Trade 
Professional Alliance offerings.

Please provide/update your contact information.

Name/Job title: 

Company: 

Address: 

City/State/ZIP: 

Office phone:  

Cell phone: 

Email address: 

I would like a PG&E Trade Professional Manager to contact me.
 Yes No

  

Upcoming courses for 
Energy Efficiency Trade Professionals
PG&E is proud to offer courses for Energy Efficient Trade Professionals 
throughout the year on a variety of topics. Please review a sample 
of the upcoming courses at each of the training centers below and visit 
respective websites to learn more and to register.  

Pacific Energy Center (San Francisco)
www.pge.com/pec

April 19:  Inspecting Solar Water Heating for 
 Code Compliance 

May 4:  Lighting Controls Workshop 

May 15:  Water Audits for Small to 
 Medium Sized Businesses 

May 30:  Energy Auditing Techniques for Small 
 and Medium Commercial Facilities 

Energy Training Center (Stockton)
www.pge.com/mybusiness/edusafety/training/stockton

April 17:  HVAC Fundamentals: New Ideas for Novices

April 18:  Title 24 Proper Procedures for 
 Charging Air Conditioners and Heat Pumps 

May 8:  Title 24 Duct Installation Standards 
 and Diagnostic Testing

May 22:  ACCA Manual J–Equipment Sizing and Selection

Food Service Technology Center
www.fishnick.com

April 19:  Do It Yourself Energy Audit–Save Time and Money

May 17:  Design of Hot Water Systems for Food Service
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See what’s new
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