
Recent Awards for Environmental Leadership

American Council for an Energy-Efficient Economy:
Champion of Energy Efficiency (2006, 2002)

American Institute of Architects: Presidential Citation (2005)

American Lung Association: Clean Air Envy Award (2000)

California Climate Action Registry: Climate Action Champion Award (2004)

California Integrated Waste Management Board: 
Waste Reduction Award Program (2004, 2003, 2001) 

California State Parks Foundation: Golden Poppy Award (2006)

California Trout: Streamkeepers Award (2005)

Ducks Unlimited: Golden Teal Award (2005); Silver Teal Award (2002)

California Governor’s Environmental and Economic Leadership Award (1999)

Interstate Renewable Energy Council: Annual Innovation Award (2006)

Keystone Center: Leadership in Industry Award (2006)

National Arbor Day Foundation: 
Tree Line USA Award (2006, won 12 consecutive years)

Natural Gas Vehicle Association Achievement Award (2004, 2001, 2000)

National Hydropower Association: 
Outstanding Stewards of America’s Rivers Award (2004, 2003, 2001)

U.S. Environmental Protection Agency (EPA): Climate Protection Award (2003)

U.S. EPA: ENERGY STAR® Award (2000-2006 for multiple categories)

U.S. EPA: SF6 Emission Reduction Partnership Outstanding 
Utility Partner (2004)

U.S. EPA: WasteWise Award (2006)

San Francisco Business Times Education Innovator of the Year  
(2006 for Solar Schools Program)

Solar Electric Power Association: 
Public Awareness and Industry Leadership Award (2006, 2005)

To learn more about PG&E’s environmental commitment:
Visit www.pge.com or call us at 1-800-743-5000 

Promoting Stewardship

As one of California’s largest landowners, we take the quality and
stewardship of the region’s water, land, and other natural resources
to heart. We strive to exceed stringent legal requirements by
protecting lands for future generations, preserving habitat for wildlife,
and providing opportunities for responsible recreation on our lands.

We work to ensure that our nearly 4,000 megawatt hydroelectric
system operates with the least possible impact on the
environment and the greatest benefit to our communities and
recreational enthusiasts.

PG&E is partnering with the Pacific Forest and Watershed Lands
Stewardship Council to permanently protect 140,000 acres of
watershed lands associated with our hydroelectric system and the
655-acre Carizzo Plains in San Luis Obispo County. 

PG&E has also pioneered innovative ways to meet and exceed
state and federal protection requirements for endangered plants
and animals, such as our proposed multi-species, 30-Year Habitat
Conservation Plan for the San Joaquin Valley. 

“To date, PG&E has generously donated
more than two miles of clean used gas
pipeline to help restore habitat at several
wetlands refuges in California’s central 
valley, moving the water where it’s needed
in these important ecosystems. Each 
winter, millions of migratory birds benefit
as a result.”

—Frederic Reid, Director of Conservation Planning, Ducks Unlimited

Supporting Our Communities 

In 2005, PG&E donated more than $2.6 million to environmental
organizations and initiatives through our charitable giving program—
investing in projects to address climate change, educate children,
restore habitats, and support California’s state parks.

In Yolo County, for example, PG&E is partnering with Audubon
California to support educational programs and habitat restoration
at the 6,800 acre Bobcat Ranch. Next door, at one of our natural 
gas storage facilities, we are participating in Audubon’s Landowner
Stewardship Program to restore riparian habitat along a tributary 
of Putah Creek.    

And, we are working to help create sustainable communities by
making solar power accessible to our customers through our Solar
Schools Program and a partnership with Habitat for Humanity.
Our Solar Schools Program provides opportunities for underserved
schools to both reap the benefits of on-site solar generation and to
educate students in solar science. Our partnership with Habitat for
Humanity has provided $300,000 in grants for education, planning,
and installation of solar electricity systems on Habitat-built homes,
which not only provides environmental benefits, but also reduces
energy bills for their residents.

Community Inspiration Grows

Every year, PG&E organizes events where employees can donate
their time to help protect the environment, partnering with groups
like Save the Bay and the California State Parks Foundation.
In 2005 alone, PG&E employees volunteered nearly 4,000 hours at
environmental community events from Bakersfield to Eureka.  
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At 
PG&E 

environmental leadership 
is all about raising the bar.

And lowering the impact.
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s a provider of electricity and natural gas to approximately 40
percent of Californians and one in 20 Americans, we recognize

that the way we produce and deliver our products and serve our 
customers has a direct impact on the environment.  A healthy environment
is necessary for the well-being and vitality of our customers,
employees, and the communities we serve—as well as society at large.
That’s why our environmental commitment extends beyond compliance;
it requires that we raise the bar for ourselves, and that we work 
with others to do the same.  

We will do this by taking responsibility for our historic environmental
impacts, sharing information about our actions, developing new and
innovative ways to protect and enhance the environment for ourselves
and our customers, and operating in a way that is consistent with 
our environmental justice principles.

“A firm commitment to environmental
leadership, both in principle and 
practice, is an absolute prerequisite for
achieving and sustaining our vision to
be the nation’s leading utility.”

—Peter Darbee, Chairman of the Board, CEO and President, PG&E Corporation

Combating Climate Change 

At PG&E, we believe the link between greenhouse gas emissions and
the Earth’s warming climate is convincing, the potential consequences
are serious, and the need for action is urgent.  That is why we’re
committed to leading by example on this important issue, by minimizing
the greenhouse gas emissions from our operations and working
cooperatively to establish responsible policies and programs to address
climate change.

To date, we have reduced emissions of sulfur hexafluoride, a potent
greenhouse gas; taken important steps to reduce methane releases
from our natural gas pipeline operations; aggressively promoted
energy efficiency and demand response programs; pursued clean energy
alternatives; and worked to advance mandatory, market-based 
programs to reduce greenhouse gas emissions. Going forward, we’ll
continue to identify and pursue opportunities to mitigate emissions,
share information about our activities, and provide customers with
tools and information to meet their own climate change goals.

Leading on Energy Efficiency  

Using energy more efficiently is the fastest, most cost-effective
way to reduce greenhouse gas emissions. And PG&E is a national
leader in helping our customers and communities do just that,
while saving them money at the same time.  

In 1976, we became one of the first utilities in the nation to offer
energy efficiency and demand-management programs for
customers. Today, our programs have grown to include a full suite
of energy efficiency products and services, including rebates and
incentives for energy-saving appliances and measures, assistance
with building design, technical training, home weatherization 
for low-income customers, and much more. 

Over the past 30 years, PG&E’s customer energy efficiency programs
have achieved significant cumulative lifecycle energy savings—
preventing approximately 61 million tons of carbon dioxide (CO2) from
entering the atmosphere, the equivalent of taking more than 8.6
million cars off the road for one year. And, we are committed to doing
even more. From 2006 to 2008, we will spearhead nearly $1 billion in
enhanced energy efficiency programs—the largest gas and electric
energy efficiency effort of its kind by a U.S. utility company.

“At our San Jose headquarters, PG&E’s
customized energy efficiency services have
helped us achieve our sustainable business
goals and, in the process, earn more than
$400,000 in rebates and incentives.”

—Randy Knox, Director of Real Estate, Facilities, and Security, Adobe Systems

Rebates for Clean and Renewable Generation

• Our Self-Generation Incentive Program provides rebates for
clean and renewable on-site power generation technologies—
solar, wind turbines, fuel cells, microturbines, and more.
Between 2001 and 2006, PG&E provided over $200 million for
customer projects ranging from schools to wineries.

• In 2007, PG&E will begin administering the newly-created
California Solar Initiative, an ambitious program designed to
boost the amount of customer-installed solar capacity in
California. The goal of the statewide program is to install 3,000
megawatts by 2017. 

Providing Clean Energy 

PG&E delivers some of the cleanest electric power in America. 
In fact, on average, more than half of the electricity we deliver to
customers comes from sources that emit no CO2 and has an
associated CO2 emissions rate approximately 58 percent less than
the national average among utilities. 

In 2005, the power mix we provided to our customers consisted of
non-emitting nuclear generation (24 percent), large hydroelectric
facilities (20 percent), and renewable resources (12 percent) such as
wind, geothermal, biomass, and small hydro. The remaining portion
came from natural gas (42 percent), coal (1 percent), and other fossil-
based resources (1 percent). Each year, PG&E is adding enough
new renewable energy to fully power more than 100,000 homes.

PG&E is planning for the future by investing in state-of-the-art,
cleaner sources of fossil-based power to meet growing demand.
And, we are actively involved in developing projects that utilize
new technologies to harvest energy from ocean waves, tidal currents,
and other flowing water.

PG&E is exploring a cutting-edge 
initiative to send “cow power” from dairy
manure to California’s natural gas
pipelines. Doing so will provide renewable
energy and produce important climate
benefits by preventing methane—a
potent greenhouse gas—from escaping
to the atmosphere.

Partnering with Our Customers 

We understand that our customers care deeply about the environment.
That’s why we pursue innovative, forward-looking strategies to
help our customers achieve their environmental goals: 

• For customers who want to make their home or office energy 
use “climate neutral,” we plan to launch a new voluntary 
program in 2007. It’s simple: participating customers pay a small 
monthly premium, which PG&E will invest in new projects to 
remove greenhouse gases from the air.  

• We are working with our customers, automakers, local governments,
and others to deploy cleaner, more efficient motor vehicle 
technologies, like plug-in hybrids, that rely on alternative fuel
sources and reduce our dependence on foreign oil. 

• To date, we have connected more customer-owned solar energy
systems to the electric grid than any other U.S. utility, and will
strive to maintain this leadership role.  

A

In 2006, PG&E began delivering clean, renewable wind energy from a site in 
Solano County, California, with the potential to power more than 50,000 customers.

Ph
ot

o 
co

ur
te

sy
 o

f P
PM

 E
ne

rg
y.

Ph
ot

o 
co

ur
te

sy
 o

f L
ew

is 
St

ew
ar

t.

PG&E Environ Brochure Final.qxd  10/27/06  10:01 AM  Page 2


